2y
n\ | -

Master of Business Administration
In Digital Business

MBA in Digital Business




Master of Business Administration Program in Digital Business

1. Program Code and Name

= aa w

Thai Name L ONARTUIMNTTINANMUUAR §1UTIVITINIAING

English Name : Master of Business Administration in Digital Business

2. Degree and Field of Study

LY @

Thai Name  Full Name  : UswsssnaumUude (5309A3a)
Abbreviation : Us.al. (§309AINA)
English Name Full Name : Master of Business Administration (Digital Business)

Full Name : M.B.A. (Digital Business)

3. Total Program Credits

The master’s degree requires a minimum of 36 credits.

4. Career Opportunities Upon Graduation

Graduates of the Master of Business Administration Program in Digital Business (New
Program, 2025) can apply the knowledge gained from their studies to pursue roles as
entrepreneurs and employees in public and private organizations across business sectors,
management, and other related digital business fields, including:

4.1 Businessperson

4.2 Government Officials and State Employees

4.3 Organizational Analysts, Planners, and Policy Makers

4.4 Business, Financial, and Investment Analysts

4.5 Lecturers, Speakers, Academics, and Researchers

Curriculum Details
3.1.1 Total Credits for the Entire Program
Plan 1.1 Academic Track (Thesis-Focused): 36 credits
Plan 2.1 Academic Track (Coursework and Thesis): 36 credits
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3.1.2 Program Structure
Plan 1.1 Academic Track (Thesis-Focused)
This study plan emphasizes research with a focus on producing a high-quality
thesis that contributes to academic advancement and knowledge dissemination. The academic
advisor and program director may require students to take additional courses or participate in

academic activities without earning credits to meet program outcomes.

Basic Supplementary Courses: (Non-credit)
Compulsory Courses: (Non-credit)
Elective Courses: (Non-credit)
Thesis: 36 credits

Plan 2.1 Academic Track (Coursework and Thesis)
This study plan integrates coursework with research activities, aiming to produce

high-quality academic output and promote the dissemination of knowledge.

Basic Supplementary Courses: (Non-credit)
Compulsory Courses: 15 credits
Elective Courses: 9 credits
Thesis: 12 credits

3.1.3 Courses in the Curriculum
3.1. Basic Supplementary Courses (Non-credit)
ENG696101  wuawnsaunnwdinguiiloaussous CEFR 2(2-0-4)
Roadmap to CEFR Competency
MDB696102 m’;’m%’tﬁmﬁumaq?ﬁﬂﬁ% Ta 3(3-0-6)
Korean for Daily Communication
3.2 Compulsory Courses
Students enrolled inPlan 2.1 Academic Track (Coursework and

Thesis) are required to complete the following courses, totaling 15 credits.

MDB696201  nazduazn15InNISTINaENS 3(3-0-6)
Leadership and Strategic Management
MDB696202  Ugyliuazni1sdudmiuddnnis 3(3-0-6)

Accounting and Finance for Managers
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MDB696203  upRAWAZBIAMS: wanmsuazuuIl juRluusunlan 3(3-0-6)
People and Organizations: Principles and Practices in Global Contexts

MDB696204  nnsnan N13ABANT uazmIALuy 3(3-0-6)
Marketing Communications and Operations

MDB696205  1a3:91138557A 3(3-0-6)

Business Research Project

2) Elective Courses
Students enrolled in Plan 2.1 Academic Track (Coursework and

Thesis) are required to complete the following courses, totaling 9 credits.

MDB696301  N153ATHIATINITTINIAIIA 3(3-0-6)
Project Analysis for Digital Business

MDB696302  inAlulagn19nsRu 3(3-0-6)
Financial Technology

MDB696303  ANSIANITUIRNTTY 3(3-0-6)
Innovation Management

MDB696304  AsWAIUNTIAAI LA TNVBIDIANTT 3(3-0-6)
Developing Organizational Capabilities

MDB696305  N15398AMUMIIANITELUS 3(3-0-6)
Management Learning and Research

MDB696306  nsluFuinwauaandugun 3(3-0-6)
Leadership Coaching and Mentoring

MDB696307  nswwunUszdvanalunnizetiuarnsinnis 3(3-0-6)
Developing Effectiveness in Leadership and Management

MDB696308  nsnaaRdvianardedsaveaulay 3(3-0-6)
Digital Marketing and Social Media

MDB696309  dusiunumsnisaiiagiulugsianivia 3(3-0-6)
Contemporary Issues in Digital Business

MDB696310  n153ATIHTRYaNINgINIAIYA 3(3-0-6)
Data Analytics in Digital Business

MDB696311  vhidaianignanugsnaniva 3(3-0-6)

Selected Topics in Digital Business
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MDB696312 ﬁ'mmmaﬁﬂuqﬁﬁa]ﬁ% a 3(3-0-6)
B

Seminar in Digital Business

3) Thesis
Plan 1.1 Academic Track (Thesis-Focused): 36 credits
MDB696401  Ineniinus 6(0-18 -9)
Thesis
MDB696402  Ineniinus 12(0-36 -18)
Thesis
MDB696403  Ineniinus 12(0-36 -18)
Thesis
MDB696404  Ineniinus 6(0-18 -9)
Thesis
Plan 2.1 Academic Track (Coursework and Thesis): 12 credits
MDB696405  Inaniinus 6(0-18 -9)
Thesis
MDB696406  Ineniinus 6(0-18 -9)
Thesis

Course Descriptions

Basic Supplementary Courses (Non-credit)

MDB696101  wuaneWauIN B Ssngeiieaussaus CEFR 2(2-0-4)

Roadmap to CEFR Competency

MIRAnaNsIIUENMMSINguinunsils uazn1seu iedulannuddyveenans
yadmmsiilddnivialusazdmimeaia aussouzlunmsiiauemiuAnsiudeduse uarlivaua
aﬁuaquﬁg\‘iﬁ'}umﬂg@LLa:mﬁL%au

Development of English listening and reading competencies to conceptualize
main points of complex technical and non-technical texts, competencies in presenting

viewpoints giving arguments and counter arguments both orally and in writing

64



MDB696102 anujiUasriun1egsnanavia 3(3-0-6)

Introduction to Digital Economy
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=b
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General principles and concepts related to digital business, including the
meaning and importance of business in the digital age, the impact of digital technology on
business operations, online marketing, and the use of digital media to build customer

relationships, as well as analyzing trends and challenges in the current digital market.

Compulsory Courses

Students enrolled inPlan 2.1 Academic Track (Coursework and

Thesis) are required to complete the following courses, totaling 15 credits.

MDB696201  A1EHUIMAZN15IANTTITINGYNS 3(3-0-6)
Leadership and Strategic Management
wﬁ'ﬂﬂ’ml,asLLu:]ﬁﬁLﬁ'mﬁ'un'nm:’ﬁmazﬂ’m‘i'ﬁﬂﬂﬁL%aﬂaqwé FIURIAUNUNBLAE

unumves tlueddns mstmuanuauisalunsdndulafinagns nsinszianimwinaey

mauammzmﬂumﬁm ﬂ']‘ﬁﬁ']ﬁuﬁLﬂ']'ﬁlﬂULLagﬂﬁE{Wﬁr m‘aa‘ﬁ'@mw%’wmmLﬁaaﬁuaqmaqwﬁﬁ

\dan MsUszliulazfnnunani1saiugu LLa:m'zU%'w'gaﬂaqw&ﬁammﬁ%%ﬂm:a:mu
Principles and concepts related to leadership and strategic management,

including the meaning and role of leaders within organizations, developing strategic decision-

making capabilities, analyzing the external and internal environments of organizations, setting
goals and strategies, managing resources to support chosen strategies, assessing and monitoring

performance, and refining strategies for long-term success.

MDB696202  Unyluazn1siiudmiugaanis 3(3-0-6)

Accounting and Finance for Managers

@ @

MaNNITHUFINTEINITURY Tuarmsiuddydmsuadants sufni1siaseiay
N15U N159ANNUUTTUNA NTUTMINTEUARUARA N15UTTLIUNARDULNUINNNTTAIMN Y waznIs LY

vaganenm sty dlunisdnduladanagns n1sdnnisaaaudsmiinisdy waznisiilaeiesiianig
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Fundamental principles of accounting and finance essential for managers,
including financial statement analysis, budgeting, cash flow management, investment return
evaluation, and using accounting information for strategic decision-making, managing financial

risks, and understanding key financial instruments to support organizational operations.

MDB696203  yAAaLAZasANTS: annIsuazsiuIlfualuuTunlan 3(3-0-6)

People and Organizations: Principles and Practices in Global Contexts

Eil 2

m‘zﬁnmﬁmﬁwé"ﬂﬂ'ﬁLLazLLmUﬁﬂ'ﬁﬁ'mm‘uaaﬁ'uqﬂﬂml,azaaﬁﬂ'ﬂmzﬁuiaﬂ
FIUAIANUAIAYVRINITIANTNTNEINTUY WE 158319 TAUsTILOIA NI A VAT n1sWAUI
anuansalunsinusawtulufiuseduuiund n1sdeanstiutausssy waznsdnnsaiy
warnmateeiausssuluanuivnnu msliessinansenuresaUAsuulamiunsugiauay
HIPNADDIANT UazMINALILLINIINTan AL Easdmiunsdudusilunaialan

Study of principles and practices related to people and organizations in a global
context, including the importance of human resource management, creating diverse
organizational cultures, developing collaborative skills in international teams, cross-cultural
communication, and managing cultural diversity in the workplace, as well as analyzing the
impacts of economic and social changes on organizations and developing appropriate

management strategies for global operations.

MDB696204 n1sna1a N19H0as uaznsanliuany 3(3-0-6)
Marketing Communications and Operation
ﬂ'ﬁﬁﬂ“lﬂ']ﬁﬁl'ﬂﬁl“l.lwalﬂﬂ']'ﬁLLa%ﬂaqmﬁIUﬂqﬁa‘@ﬂ']?ﬂ']'iﬁ]ﬁ'lﬂ ﬁ?ﬂﬁﬁﬂ']'ﬂ']\‘lLLNULLaﬁﬂ']'ﬁ

fudusuifuszansamlufanssunisnain nsldies esdeuazimaidaeneg lun1sdeansiu

ngutimang msafsenuduiusiugnin msllesginadnsvesfianssunsieans msUszannu

SENINNITAAINLAENITANTUIUY ﬂmﬁam'ﬁa‘fﬂﬂ’ﬁm:mumﬁLﬁ'a’Lﬁ’Lﬁmﬂwﬁw%nﬂwqaqﬂlum'ﬁ

G’]E]Uﬂu@ﬁﬂ']'mgf@ﬁﬂ'ﬁ‘ﬂ@ﬁﬁﬁ’]ﬂ
Study of principles and strategies in marketing communications, including

planning and executing effective marketing activities, utilizing various tools and techniques to

communicate with target audiences, building customer relationships, analyzing the results of
communication activities, coordinating between marketing and operations, and managing

processes to maximize efficiency in meeting market demands.
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MDB696205 lassnuiiugsia 3(3-0-6)
Business Research Project
mssuiunsidemsgstaiidunsuszgndlingufuazuuimaideluuiunmagsia

959 158U3IBN1T80NLUUNTITY NITTIUTILUALTATIZYTBLA NTAMIUNAGNS wazn1suLaue

wam'ﬁfﬁ'ﬂugﬂLmuﬁ'mmsam WAL EEIUAITURY N1SANEUNTS LaTAITTANITIATINT 5348

sufsmsuidgmuaznsdadulsluanunisaiitidudeululangsie
Implementation of a business research project focusing on applying theories

and research methods in real business contexts. Learn how to design research, collect and
analyze data, interpret results, and present research findings appropriately. Develop skills in
planning, executing, and managing research projects, as well as problem-solving and decision-

making in complex business situations.

2) Elective Courses
Students enrolled in Plan 2.1 Academic Track (Coursework and

Thesis) are required to complete the following courses, totaling 9 credits.

MDB696301 n153AsnzilATINISgINaRYa 3(3-0-6)
Project Analysis for Digital Business
m‘sﬁﬂmﬁmﬁumﬁm‘aﬂzﬂmN'mluﬁummqﬁﬁﬂﬁﬁ Ya Fesaufansusyiiu

wwrAalassy nstesiznenudululsnimisnaia msdanisninens waznsuszduannuides

L%'Eju%'%%‘ﬂ’]ﬂ%lﬂ%'aaﬂauaxmmﬁﬂumﬁLﬂ'ﬁq:ﬁ*ﬁ'@;ﬂia msAmua e uaznadws fenands n1s

famuLazUsyidunalasanIslusEnINenIsAE Uy LLa:m'ﬁJ'%"U“LJ‘gaLmummﬁalﬁﬁmﬂﬁzﬁw%mw

aegmlunsaniugsnafivia

Study of project analysis in the context of digital business, including assessing
project concepts, analyzing market feasibility, managing resources, and evaluating risks. Learn
how to use tools and techniques for data analysis, define objectives and expected outcomes,

monitor and evaluate projects during execution, and refine plans to maximize efficiency in

digital business operations.

MDB696302 alulagnianisiay 3(3-0-6)
Financial Technology
nansznuveInsiudsuwdaanalulagnianisitu nswasuulassduuuveanis

SUIANIRAENTTTITEIU N155EANNUME FinTech NM3sEANYUAI835 Crowdfunding N15QBaduKY
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syuuUBlannselind wuu Peer-to Peer faunusu1A1s n153tAs1ERY oy an iy 1UsEA®g Robo

U

Adviser wazmsiieuilasiaiesdng nsldusslevian FinTech dmsuuimsmisiiudauyana i
anudnlades Blockchain wae Cryptocurrency m‘z%a*‘u'maqaféuﬁ%ﬁa dryeydaniee Anwiaunan
U8g FinTech

The impacts of changes in FinTech, the transformation of banking and
payment, fundraising by FinTech, crowdfunding, electronic peer-to-peer loans, data analysis
by Robo-advisers and machine learning, FinTech applications for personal financial

management, understanding blockchain and cryptocurrency, digital money trading and smart

contracts, and the study of the future of FinTech.

MDB696303  A153ANTITUIANTTH 3(3-0-6)
Innovation Management
ﬂ’]‘ﬁﬁﬂUWLﬁU?ﬁ’ULLUQa@LLﬁgﬂ33U?Uﬂ’]‘§1ﬂﬂ’]‘§fajﬂﬂ’]‘§u’?ﬁﬂ'§‘§ﬂﬂ.uaﬁﬁﬂﬁ ‘i'ﬂliaﬁﬂ']'i

wauinnsslml msuinisdanismnAnaineassd nsadiaTausssuesdnsiatuayunis

winnssy Msemzsnaiauazuulldumalulad m‘aiﬁ'@mw%'wmmLﬁaaﬁuauuuﬁf’mmw WaTNIT

Uszillunansenuvesuinnssusadszdnsnmuazanuaunsalunisudsduvesasdns Seusisnisly

w3esdiewarwadelunsimuiutnnssy LLa:m'ﬁ’JﬂaLLNUﬂaqméLﬁadaLa%uui'mﬂﬁﬂuﬁwmaqiﬁﬂ

AR unUatenasnga
Study of concepts and processes involved in managing innovation within

organizations, including the development of new innovations, managing creativity, fostering an

organizational culture that supports innovation, analyzing market trends and technologies,
managing resources to support innovation, and evaluating the impact of innovation on
organizational efficiency and competitiveness. Learn how to use tools and techniques for
developing innovations and strategizing to promote innovation in a rapidly changing business

environment.

MDB696304 A1IWAIUITAANUEINITOAVDIDIANNS 3(3-0-6)
Developing Organizational Capabilities
m‘sﬁmsnLﬁ'mr'ﬁ"um:mum‘zLLa:ﬂaqwﬂumﬁﬁwm%ﬂ:Jmmm'm‘uaaaaﬁmLﬁaL‘ﬁm

Uszansnnuazanuaunsalunsutsdy S'E'ia'nmﬁam'ﬁLm’]xﬁﬁmLL%@LLa:q@éawaamﬁm A5A519

wazWuImSNeNsuLLd N13USUYTINTEUINNTINNY kasmsduasuimusssunsieuinnely

89AN3 158U I5N15aTAMNEsalun1sUsuiwazuinnssy n1sldiesesdionazmatinlunis
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Study of processes and strategies for developing organizational capabilities to
enhance efficiency and competitiveness, including analyzing organizational strengths and
weaknesses, building and developing human resources, improving operational processes, and
promoting a culture of learning within the organization. Learn how to create adaptability and
innovation capabilities, use tools and techniques to assess the impact of capability
development on business outcomes, and manage change to alien with a changing

environment.
Plan 2.1 Academic Track (Coursework and Thesis): 12 credits

MDB696305 n15338A1UN1TIANITIEUF 3(3-0-6)
Management Learning and Research
ﬂ']'iﬁﬂ‘l?}']LﬁIEnﬁ’ULL‘U']‘VVNLLa%ﬂ'ﬁg‘U'J‘Llﬂ']‘ﬂ‘i‘m']'ﬁL%ﬂugLLa%ﬂ']'ﬁa‘ijﬁlﬁLUﬂ']‘ﬂ'm']‘3‘3]1@ﬂ'ﬁ ‘%é\‘l

suiimsiasginguimsdansiidiy 3BnmaAdeililussdng mstmuvinwslunseenuuunis

398 mInusmnasTieneidoua warmsinauenanside 3euditsfunsuszy ndldnnsidelu

ﬂ']'ﬁ'ﬂ‘%’Uﬂ?Gﬂﬂﬁ%’ﬂﬂqﬁﬂqﬂiuaﬁﬁﬂ‘i ﬂ'ﬁL%Elu%ﬁ]WﬂﬂigﬁUﬂ’]‘ﬁﬁﬂLLﬁﬁﬂﬁﬁﬁﬁﬂU'\ AN5USELHUNANTENUVDY

Nsseusuazn1Idedensdndulaniegsie LAENITASIUUINIIT I EaNd WS UNSWALANS

dan1slussang
Study of approaches and processes in learning and research within the field of

management, including analyzing key management theories, research methods used in
organizations, developing skills in designing research, collecting and analyzing data, and
presenting research findings. Learn about applying research to improve management practices
within organizations, learning from experiences and case studies, evaluating the impact of
learning and research on business decision-making, and creating suitable frameworks for

management development within organizations.

MDB696306 n1slimUinednuanudugin 3(3-0-6)
Leadership Coaching and Mentoring
m‘zﬁ'ﬂmﬁmﬁ'uLLu'aw'Nmﬂﬁ’ﬂju,a:ﬂﬂilﬁﬁw?ﬂmLﬁ'aﬁwmmq:@ﬁﬂuaaﬂrm
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dearsuazni1silveg NilUsednsan nrsUsziliuwazn1sidaiausuuzunysunislaY n15ase

69



muduiusiduudaszminddAvuazdgnldy uaznsliiadedleuazmaialunmsatuayunisiamn
atasialos L'%‘au%’ﬁmﬁ'wwmmaﬂﬁﬂiLLa:Q’Lﬁﬂ"’]U%’ﬂm’LumﬁiaLa%mm'ﬁtﬁuimLLa:m'ﬁﬁ'ﬁuuwaa
KnluesAns

Study of coaching and mentoring approaches to develop leadership within
organizations, including building leadership capabilities, setting personal and organizational
goals, developing effective communication and listening skills, assessing and providing
feedback to coachees, building strong relationships between coaches and coachees, and using
tools and technigues to support continuous development. Learn about the roles of coaches

and mentors in fostering the growth and development of leaders within organizations.

MDB696307 n1swaluUssansnalun1aziiiuazn1sdanis 3(3-0-6)
Developing Effectiveness in Leadership and Management
m‘zﬁﬂ‘mLﬁ"mﬁ'ml,mwmLLa:ﬂaqwﬂumﬁﬁmeﬁ:ﬁwﬁmaﬂmquéﬁwLLa:m'ﬁ‘i’mm'ﬁ
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5319
Study of approaches and strategies to develop the effectiveness of leadership

and management within organizations, including analyzing the characteristics and essential

skills of effective leaders, creating a supportive team environment, managing conflicts, and
fostering organizational commitment. Learn about improving decision-making processes,
measuring management outcomes, and presenting ongoing development strategies to respond

to changing demands and challenges in the business environment.

MDB696308 n1snanndavianazdedenusaulal 3(3-0-6)
Digital Marketing and Social Media
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Study of approaches and strategies in digital marketing, including the use of
social media to engage consumers, planning and executing marketing campaigns through digital
channels, analyzing data and measuring the effectiveness of marketing activities, creating
valuable and engaging content, and using SEO (Search Engine Optimization) and SEM (Search
Engine Marketing) to enhance brand visibility and reach. Learn how to leverage digital tools
and technologies to connect with and build relationships with customers, as well as how to

adapt marketing strategies to trends and changes in the digital landscape.

MDB696309  dunuugn1saidagiulugsnanivia 3(3-0-6)
Contemporary Issues in Digital Business
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Study of current events impacting the global economy, including significant
occurrences, ideological conflicts in politics, economics, society, and culture, as well as
changes brought about by technology and the development of digital businesses. Analyze
both domestic and international situations, considering the impact of various factors on digital

businesses, such as trends in consumer behavior, the use of big data, data security concerns,

and the development of new innovations to adapt and compete in a rapidly changing market.

MDB696310 n153As1zHdayan19gsnanIvia 3(3-0-6)

Data Analytics in Digital Business
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Study of the use of data analytics in business decision-making in the digital age,
including gathering and analyzing data from various sources such as social media, websites,
and customer databases to create insights that enhance marketing strategies, optimize
operations, and develop products. Learn about data analytics tools and technigues, such as
predictive analytics, behavioral analytics, and data-driven decision-making, as well as applying
data analysis approaches to customer relationship management (CRM) and creating positive

customer experiences.

MDB696311  dalanizn19inugsnanavia 3(3-0-6)

Selected Topics in Digital Business
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Study of important and diverse topics in digital business, which may include the
latest trends in digital technology, innovation development, digital marketing, risk management
in digital businesses, brand building and management in the online world, and data analytics
to support business decision-making. Topics of interest and conduct in-depth studies to
develop an understanding of significant issues and changes in digital business. Completing
projects or research related to these topics will enhance skills and knowledge that can be

applied in real business environments.

MDB696312  duuunneiugsiafiia 3(3-0-6)
Seminar in Digital Business
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