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Bachelor of Art Program in Hospitality Industry Management

1. Program Code and Name
Thai Name : nanaasfiaUmansvmgia 8191391M59AN158AAIUNTTUUINNS

English Name : Bachelor of Art Program in Hospitality Industry Management

2. Degree and Field of Study
Thai Name Full Name  : viangnsfiaUeansUmgin (M3IRNNTRAMNNTINUTNS)
Abbreviation : U5.U. (1139AN1TBAEINATINUIANT)
English Name Full Name : Bachelor of Art Program in Hospitality Industry
Management

Full Name : B.A. (Hospitality Industry Management)

3. Total Program Credits

The bachelor’s degree requires a minimum of 120 credits.

4. Career Opportunities Upon Graduation

Graduates of the Bachelor of Art Program in Hospitality Industry Management (New
Program, 2025) can apply the knowledge gained from their studies to pursue roles as
entrepreneurs and employees in public and private organizations across business sectors,
management, and other related digital business fields, including:

4.1 Entrepreneurship/Freelancing:

- Entrepreneurs in the service business

- Entrepreneurs in the accommodation business

- Entrepreneurs in the food and beverage business

- Entrepreneurs in the health and beauty care business
- Content Creators in the service business

4.2 Employees/Staff
4.2.1 Private Sector Organizations
- Employees in the service business

- Employees in the accommodation business



- Employees in the food and beverage business

- Employees in the aviation business

- Employees in the event and seminar management business
4.2.2 Government Organizations

- Lecturers in the service business field

- Academics in the service business field

- Planners in the service business field

- Developers/Promoters in the service business field

- Advisors and public relations officers in the service business field

Curriculum Details
3.1.1 Total Credits for the Entire Program
Total: 120 credits
3.1.2 Program Structure
A. General Education Courses Total 24  credits
1.1) Language Courses Total 9 credits
1.1.1) Compulsory  Total 6 credits
1.1.2) Electives Total 3 credits
1.2) Humanities and Social Sciences Courses Total 6  credits
1.2.1) Compulsory  Total 3 credits
1.2.2) Electives Total 3 credits
1.3) Science and Mathematics Courses Total 6 credits

1.3.1) Compulsory  Total 3 credits

1.3.2) Electives Total 3 credits
1.4) Physical Education and Recreation Courses Total 3 credits
Electives Total 3 credits
B. Specialized Courses Total 90 credits
2.1) Professional Core Courses Total 45  credits
2.2) Compulsory Specialized Courses Total 33 credits
2.3) Elective Specialized Courses Total 12 credits
C. Free Elective Courses Total 6 credits



3.1.3 Courses in the Curriculum
3.1. General Education Courses Total 24  credits
1) Language Courses Total 9 credits
Compulsory courses Total 6 credits
GEE1401 Tihwzn1sdearsawiine 3(2-2-5)
Thai Language Communication Skills
GEE1402 mwidanguiiiensdeanstuinuszdriu 3(2-2-5)

English for Daily Communication

Electives To complete a total of 9 credits, you can choose 1 course from

the following group of subjects.

GEE1403 n1wndsnguiiienisdearndsivins 3(2-2-5)
Academic English Communication

GEE1404 Arwniudienisdoansluidnusssiu 3(2-2-5)
Chinese for Daily Communication

GEE1405 nwnnwdienisdeansluiiausssiu 3(2-2-5)
Korean for Daily Communication

GEE1406 arwndjiuiiontsfemslufinusediiu 3(2-2-5)
Japanese for Daily Communication

GEE1407 awmsiniiontsdeansludiausesiiu 3(2-2-5)
Burmese for Daily Communication

GEE1408 nwurswniitenisdeanshudiausssniu 3(2-2-5)
Bahasa for Daily Communication

GEE1409 Ao miudienisdoansluiinusssiu 3(2-2-5)
Arabic for Daily Communication

GEE1410 nsi3aulanaun1unseny 3(2-2-5)
English Correspondence

GEE1411 mmé’&ﬂqmﬁam%‘w 3(2-2-5)
English for Professional Purposes

GEE1412 dnwaizn1wilng 3(3-0-6)
Characteristics of Thai Language

GEE1413 ArnufnadsassAuasn1sdoans 3(3-0-6)
Creativity and Communication

GEE1414 nwilveiiientsdeansluesdns 3(3-0-6)

Thai Language Communication in Organization



GEE1415 nrwilneludoadlml 3(3-0-6)
Thai in New Media

GEE1416 255mnssullnefiunsviosiiie 3(3-0-6)
Thai Literature and Tourism

GEE1417 wiannswa 3(3-0-6)

Principles of Translation

2) Humanities and Social Sciences Courses Total 9 credits
Compulsory Total 3 credits
EE1501 Aansnsesuniunsiamunfidsiu 3(3-0-6)
The King’s Philosophy for Sustainable Development
Electives To complete a total of 9 credits, you can choose 1 course
from the following group of subjects.
GEE1502 msnaunudinuazentiwdmiuausul 3(3-0-6)
Life and Career Planning for the New Generation
GEE1503 nguungludinusedniu 3(3-0-6)
Law in Everyday Life
GEE1504 Anulunaiissuazwaiodan 3(3-0-6)

Citizenship and Global Citizens

3) Science and Mathematics Courses Total 6 credits
Compulsory Total 3 credits

@

GEE1601 mmiuiaﬁaﬁaummLLa:ﬂﬂﬁgaaﬁLﬁ@%ﬁmqﬂﬁ% a 3(3-0-6)

Information and Communication Technology for Digital Life
Electives To complete a total of 9 credits, you can choose 1 course from the

following group of subjects.

GEE1602 pdlarmansuazanaudinyssiniu 3(3-0-6)
Mathematics and Statistics in Daily Life

GEE1603 a;guiwaLﬁaqmmma:mﬁmﬁwma 3(3-0-6)
Herbs for Health and Distribution

GEE1604 uA9s38urImansaa 3(3-0-6)

The Miracle of Numerology



BHM1101

BHM1102

BHM1103

BHM1104

BHM2105

BHM2106

BHM2107

BHM2108

BHM2109

BHM3110

BHM1111

BHM3112

BHM3113

BHM1114

BHM3115

3.1.3.2 Specialized Courses Total
1) Professional Core Courses Total

ndnmsisudedu
Introduction to Financial Service)
msUnyTifienisdnnis
(Managerial Accounting)
NAYNENNNGINT
(Strategy: Choices and Change)
ammnmﬁammaq'ﬁﬁﬂaﬂ
(Global Business Environment)
wﬁ'ﬂm‘ﬁma'}mﬁmﬁu
(Introduction to Marketing)
NANLATUGANANS
(Principles of Economics)
A IMeszRulandmsugIng
(Global Challenges for Business)
N5IANIINITNENTUY WY
(People Management : Challenges and Choices)
IATUENTENIN T2INA
(The International Economy)
MIINNITBIANITUAZNITIANTITV N TSI
(Organising and Managing Across Cultures)
nsidugusznaums
(Entrepreneurship, Innovation and Leadership)
@ﬁﬁﬂTﬁLLﬁSﬂqﬁﬁﬂﬂqﬁ
(Organization and Management)
NNINANTINAUIANG
(Services Marketing)
g3nalsnsuwaY
(Business without Frontiers)
N13IRAARN

(Marketing)

90 credits

45 credits

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



BHM2204

BHM2206

BHM2211

BHM3201

BHM3202

BHM3203

BHM3205

BHMZ2207

BHM4208

BHM4209

BHM4210

BHM3301

BHM3302

BHM3303

BHM3304

2) Compulsory Specialized Courses Total 33 credits

M3IANT59UA L RBIRN

Room Operations Management
MIANUUNITTINAVIATG

Hospitality Operations
anALAEIEN15IWEINT

Research Methods and Project
m‘ﬁ'@m‘amudauwﬁ'}

Front Office Management
ﬂ']'ﬁU%ﬂ']'ﬁ@’]W']'ﬁLLazLﬂ%iaﬁﬁlil

Food and Beverage Service
MIANEUIIUNIIATILATNITUTENBUBINT
Kitchen and Food Operations
ﬂ']‘ﬁ’:])ﬂﬂ']'iﬁ']uulllﬁ']u

Housekeeping Management
mMsdanIsgsnadnuduazlud

Event and MICE Business Management
ﬂﬂﬁé}ﬂ@@ﬂlﬁLﬁ@ﬁﬂLLﬁiﬁaﬂ’IUﬁ

Flower arrangements for venue decoration
MIMNuNULTINagNsdmvanamnssLuIng
Strategic Planning for the Hospitality Industry
MsuAgRAMNITIUINSA LAl

Emerging Trends in the Hospitality Industry

3) Elective Specialized Courses Total 12
3.1) Specialized Interest Group Total 6
AVMARESSETIA R MIFoENs
Creativity and Communication
wealuladdmsumsvieadiswaznisuinig
Technology for Tourism and Service
m3sdnnIsgInalsasuadielnal
Modern Hotel Business Management

N ANTIUVBINYIBUNLINTFOA TV IUUSITY

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

credits

credits

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)



Tourist Behavior and Cross-cultural Communication

BHM3305 msdnanisgsialudednadaiu 3 (3-0-6)
MICE Sustainable Management

BHM3306 mM33AN13NANIIUNISHEAILAEAUNUINIG 3 (3-0-6)
Management of performing and recreational activities

BHM3307 m3sdnnisuasdndunisunsuasinsosiy 3(3-0-6)
Bar and Beverage Management and Operation

BHM3308 1158 MM953N9UIN5UAEANTHAILIUAGANN 3(3-0-6)
Hospitality Etiquettes and Personality Development

BHM3309 @uuuInN158nd1mnIIuuIng 3(2-2-5)
Seminar in Hospitality Industry

3.3) Professional Experience or Cooperative Education Courses

Total 6 credits

BHM3401 Cooperative Education 6(400)
BHM4401 Professional Experience in Digital Business 6(400)
4) Free Elective Courses Total 6 credits

Students must complete at least 6 credits from courses offered in

the university's regular undergraduate programs.

Course Descriptions

General Education Courses Total 24 credits
Language Courses Total 9 credits
GEE1401 ﬁnﬂ:ﬂ"iigaﬂ'ﬁﬂﬂ‘ﬂﬂﬂﬂ 3(2-2-5)

Thai Language Communication Skills

peRUsEnaukarnIzUIUNISAeans nmwilvelude nmwwaznisdeansludsay n1siin
U URvinuensils we 811 @eunwiingluuiuneaeg wmadems@suniwilveauinguszasnnisly
U

Communication elements and process; Thai language in media; language and

communication in society; listening, speaking, reading and writing skills practice in various

contexts; techniques of writing Thai for specific purposes.



GEE1402 mwnssngeiianisaesnsludiauszindu 3(2-2-5)

English for Daily Commmunication

nsdpansmasnwdinguiuiiuguii enswainuenis We 81U wazidouly
aonun1salingg warvinvenislinisfienisdeansluiavsysTuesamnzan ﬁqmﬁ‘;ﬁﬁﬁm'ﬁwgﬁm
msfielaunuEdunsioans

Basic English communication for the development of listening, speaking, reading and
writing skills in wvarious situations and appropriate use of language skills for daily

communication, including integrated activities to develop communication skills.

GEE1403 AM1a9nguiNan1saad1989391n15 3(2-2-5)
Academic English Communication
MYIBINGUIHNDNITFOA5TNIVINTOENTUTEEMSN N Aanssumsiieumsasutuiion

dunsysanmsiinveisdniu eelianuddyiuinvenisenu Tdllemainnandenisiiounis

. &

doudswaziaioussy Mwndediunuazdelaniirudny sauiuramingInseaulal
English for effective academic communication. Teaching activities focus on content
integrates all four skills by focusing on reading skills, using content from real and virtual

teaching materials, both printed and audio-visual media, as well as online resources.

GEE1404 nw3utiionisaeansludinuszsniu 3(2-2-5)
Chinese for Daily Commmunication
mMsfiavEnan I ensdoansludunisils ywa o1y wazd ol eeuitlily

PIndszaniu 'nuﬁgaﬁ'ﬂﬂ'mxg'ﬁmm'ﬁLﬁaﬁwuqﬁ'ﬂmﬁ'}unﬁ%aﬁ
Developing Chinese language skills for communication in the areas of basic listening,

speaking, reading, and writing used in daily life, including integrated activities to develop

communication skills.

GEE1405 nwunwmaiientsdeansludiauszsnsu 3(2-2-5)
Korean for Daily Commmunication
msfiauinvemanwinmaiemsdeastusunisila wa 8w wazToudosiy iy

TInUszaniu '§’JM%@ﬁf\]ﬂ‘i'31}‘g‘3m’]ﬂﬂﬁLﬁaﬁWUWﬁ’ﬂwxﬁWUH’ﬁgaaﬁ
The development of Korean language skills for communication in the areas of basic

listening, speaking, reading, and writing used in daily life, including integrated activities to

develop communication skills.



GEE1406 mwnjiuiiantsdeansludiauszdniu 3(2-2-5)
Japanese for Daily Communication
nswausinwemanwgluiitenisaeanslusunisits wa e1u wazdoudedu Mdly

PInUszaniu ﬁmﬁgaﬁfﬂﬂ'miyﬁmm'zLﬁaﬁwmﬁ'ﬂmﬁwmﬁ?%amﬁ
Developing Japanese language skills for communication in the areas of basic

listening, speaking, reading, and writing used in daily life, including integrated activities to

develop communication skills.

GEE1407 nwwainiien1sdeansludiauszsiu 3(2-2-5)
Burmese for Daily Coommunication
nsauinwemannaiionsdeanslusnunsils wa 81u wazfoudosduitldly

PInUszaniu '3';uﬁ‘;\‘aﬁfﬂﬂ'miy‘azmmﬁLﬁaﬁwmﬁ'ﬂmﬁ’mmﬁamﬁ
Development of Burmese language skills for communication in the areas of basic

listening, speaking, reading, and writing used in daily life, including integrated activities to

develop communication skills.

GEE1408 mwiureneiianisaeasludiinuszsniu 3(2-2-5)
Bahasa for Daily Communication

ilﬂqﬂﬁﬂj‘ﬁ’ju%ug']u‘ll@ﬁﬂ']‘l?}']'U’]ﬂ’]"fi'] 1598 ﬂ']'ﬂ!ljfﬂ ﬂqﬁéWUﬂ‘igiﬁlﬂLLazUﬂﬂ'J']iiglu‘] N3
Fouszlon Admvinaznisaununssdudesdu

Basic grammar of Bahasa language, listening, speaking, reading sentences and short essays,

writing sentences, vocabulary, and conversation at an introductory level.

GEE1409 mwiamduienisaeansludiauszaniu 3(2-2-5)
Arabic for Daily Communication

hmmzﬁ“ﬁguﬁugﬂwmmmmw%'u sl NSNA m'ﬁa'ﬂuﬂ'ﬁﬂaml,a:ummmé‘?m 13
Fouustlon Admvitaznsaununssiudeadu

Basic grammar of Arabic, listening, speaking, reading sentences and short essays, writing

sentences, vocabulary, and conversation at an introductory level.



GEE1410 n1silsulanauntuaenge 3(2-2-5)

English Correspondence

mMadeuaamneyszanens 4 wuluSeswuuresy dnel d1uiu Aady madeuanming
atinsauLazIsn vy sy iR U

Writing of various types of letters with emphasis on form, vocabulary, and idiomatic
and conventional expressions, including how to write letters of application and prepare

resumes.

GEE1411 mwnsengeiioantn 3(2-2-5)
English for Professional Purposes
druau dwvt 719 lusuen@nlaealy Wnwelunisdeuenans n1sasu n1svidudin
ToA1d N1slsuIanInalaneu n15UUTNN15UsEYN N5WBUYsEIREIUAY N1sadATU N3
Funwnlnu madeussnukasitiauensnudunusnguiiaeandesiuusazivdn
Vocabulary and expressions used in many career areas, writing skills, summary, message
recording, correspondence letter writing, meeting recording, resume writing, job application,

job interview, report writing and presentation in English in accordance with each profession.

GEE1412 anwazn e ing 3(3-0-6)
Characteristics of Thai Language
Snuzaain e inenuLdss a1 18 wazdselua

Characteristics of Thai Language in words, phrases, and sentences

GEE1413 amuAnaiisassduaznisaoas 3(3-0-6)
Creativity and Communication
nsEUIUMIAneEad1eassn lnefinsAnlinneidussduszneudify uaznisdeans
m3’mﬁmﬁqﬂfcm’[,ﬁtﬁmmaﬁ'mqw%‘aﬁi'wmm:ammﬁuwé‘i’aﬂu TG IIN dNNLINaRY ﬁ‘;ﬂm:ﬁuqﬂma
99ANT wazdsaw
Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organizational and social levels.

10



GEE1414 nwnlneianisdeansluasdng 3(3-0-6)
Thai Language Communication in Organization
ﬁ'ﬂwm:mmiwamﬁﬂumﬁma‘ﬁwmiLLa:aaﬁﬂ'ﬁq'ﬁﬁﬂ ATTNAUIAINEINTT O MU

mml'waLﬁaé"amﬂum'ﬁﬁ@ﬁam&mﬁLLa:aaﬁmq'ﬁﬁa}a&haﬁﬂwﬁw%wa
Characteristics of official and business language, improving of Thai usage and

communication abilities in areas of official and business communication

GEE1415 nwineTudeadelny 3(3-0-6)
Thai in New Media
Snwazvssmwingludeaiolml wihitlunisieans wazuwnpalunsiasizvnwiude
afulvifsazoutsngnisaimedsa
Characteristics of Thai in innovative mediated communication, communicative

functions. Approached of language analysis in innovative media, reflecting social trends

GEE1416 255aun3sulnenunisvieainen 3(3-0-6)
Thai Literature and Tourism
AU UNUT 521 19255UNT5UINEAUNIS VDU ALNTITWUSTTY haLNISIRNINTIUAIT

NoftnusnanunNduRusAiuIsTUnssu ne

The relationship between Thai Literature and Thai eco-tourism, including field study

related to Thai Literature

GEE1417 nann1suua 3(3-0-6)

Principles of Translation

nguinsula Andunisulaanarmdinguduneineg wazniwinedunwndingy
athelifunou Tinszitymiliatulunsuanudeusne 4 wazsuamaudle satimsldieiesie
A4 9 Tun1ssuta

Translation theories, translation practice of basic general texts from English to Thai
and Thai to English, and exploration of the various challenges facing translators to create
awareness of the interdisciplinary nature of translation, introduction to the use of CAT software

and other localization tools relevant to translation.

i



Humanities and Social Sciences Courses 6 credits

GEE1501 Aanfwszsnvifuntswaundiosdu 3(3-0-6)

The King’s Philosophy for Sustainable Development

NaNNNg LLu’Jﬁ@m:'ﬁﬂ’ﬁUﬂwaam:Lﬁ’j"]a&uiﬁ'ﬂu%'ﬂm'laﬁ 10 AUNUY AANAR NANIVY
uagvanUjvAvesmaninszsmaniasimssuidewnannszsuiisvniai 9 nanisnsdile
RS wasimu HaNUSTY e nATYERINELNE NaNN1TNIIU 23 U8 ﬂ’ﬁg'm.mﬂ'mﬁ'aﬂ'szqﬂmﬁlﬁ
Nnfeein “9 wih Mnmaninszsv” TaensuftRneaunnitensauviosiu

The King’s philosophy for sustainable development focuses on the study of the
principles based on the royal policy of King Rama X (His Majesty King Maha Vajiralongkorn
Bodindradebayavarangkun). Meaning, principles, theories, and practices of the King’s
Philosophy derived from the Royal Projects of King Rama IX (His Majesty King Bhumibol
Adulyadej) are discussed. The core principles of understanding, accessibility and development
and philosophy of sufficiency economy are also studied. The 23 principles of His Majesty's
works, integrated applications of the 9 progression principles based on King Rama IX's

philosophy are also practiced by attending field trips for local development.

GEE1502 n13319unudinuazardnwdmivauiulval 3(3-0-6)
Life and Career Planning for the New Generation
an1n130{994n151UA suwlasan ATy 9 dsau N5l osuasd awandou sauds

InemansuazmaluladiinanengAnssuaulugusie aAnunesEningy ﬁgaqml,‘?]al,l,azqméau‘uaa

AuluLsazIy 'ﬁmﬁg@mﬁL%am%’aam’mmaﬁxwiwéu TnduunmSoulumanaunuiauiel Twuazns

'J'NLLNU%%@@a@ﬂﬁ]ua'ﬂl'ﬁﬂﬁﬁuu’]ﬁlﬂ‘h}ﬁﬂ']'ﬁ'J'NLLNULﬁ@ﬁWU']@']%W‘U@Qﬂu‘ﬁiiilﬁ']'ﬂu@u’]ﬂﬁ'ﬁ'ﬂiilﬂaﬁ

msdssuliduuuvesnedia awnsaUsafunues awnsanswatednuarfnuadnunegludie

an1sTinvewuies wnlalymiinedsasnassAlaedananmvnnauazAnisssy

Changing of economy, social, political, environment, science and technology
situation affects human behavior in each generation. Strong points and weak points of
generation differentiation. Bridging the gap among generations as a lesson to occupation
development plan and self-future plan including to planning skill development for future
occupation development and being a good example for young generation. Able to self-
evaluate, plan future occupation, and define target direction in their life. Life management,
creatively solve problems in their everyday life and work life according to reasoning and moral

principle.
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GEE1503 nguangludinuszdniu 3(3-0-6)
Law in Everyday Life
wé’nﬁbﬂﬂﬂgwmmm Lﬁmﬁ'uqﬂﬂa niwddu dfnssudan wii avdln AseuAss way
RN ﬂ']'iﬂ‘ﬁg‘ﬁ']ﬂ?']i}ﬁﬂﬂ']\?@'lﬁy'] ﬁ?ﬂﬁgﬁﬂ‘ﬁgUQUHqﬁqaﬁ‘ﬁ‘ﬁi}‘U@\ﬂi’lﬂ LLﬁgﬂQwﬂqﬂﬁLﬁU?%@ﬁﬁUﬂmﬂ’]W
Fnvasindnw 1wy Avsduiiugiu Avduywesy Wusssumslidelugaiiva ngvanenindaunig
oy ngminedsedeunazngmaneiiisdesiunsAuasesdaliausssu ﬁmﬁgaﬂgwmﬂé"u 99
Lﬁﬂﬁaaﬁum'ﬁﬁ'ﬂlmfjmmqiwﬁ 21
General civil laws related to person, property, contract law, debt, violation, family and
inheritance, criminal offense, legal system of Thailand and the laws concerning the quality of
student life such as basic rights, human rights, media ethics in the digital age, intellectual
property law, environmental laws, the laws relating to the protection of art and culture as well

as the laws pertaining to the developments towards the 21st century.

GEE1504 anuilunaliissnazwaiiieslan 3(3-0-6)

Citizenship and Global Citizens

AMaNwMzdIAYveaiies unuimveinaioslneuaznaidedlan wulfind1Ayves
AUFUNUTTENINNUTENA BIANITIENINIUTELNA HANSTNUIIUNTULAY NITILATIZHULAZ NN
UNSHUTRIMAM STENI U

Citizen's key attributes Roles of Thai citizens and global citizens Key concepts of
international relations, international organizations, cross-border impacts, analysis and lessons

learned of international events.

Science and Mathematics Courses 6 credits
GEE1601 mﬂIuTaﬁmiﬁumﬂLLazmiﬁaﬂ'mﬁa%%qﬂE%ﬁa 3(3-0-6)
Information and Communication Technology for Digital Life
m’milﬂyaaﬁwﬁmﬁ'ummiuiaﬁaﬁaummm:m‘aﬁlaa'ﬁ ATZUIUATTIANISETAULNA

@

walulaginietie dedenusaulal n133Adva walulagaanidd miunisduauuazn1sdnns n1s
% s

HARUasHassAwaruinnTIy §3M9Ra AuYasndy nguuie 255553 wazwwild wmAeddu

walulafansimauaznisdoans

Basic knowledge of information technology and Communication; information
management process; networking technology, online society, digital literacy; Cloud technology
for searching and management, creative and innovative production, digital business; safety,

law, ethics and trends in information technology

13



GEE1602 atinAndnsuazann ludanusza19u 3(3-0-6)

Mathematics and Statistics in Daily Life

vanilesuigafuisAauuuadnaians nsmarawssng 35n1madndans
MeMsidu Snsdau dadiu fevar nenile mandglesaseu MiiusIusIn msdnaue A3
IATELazulanUIneTeLa warmsUssenaly

Introduction to mathematical method of thinking, logical reasoning, methods of

mathematical finance, ratio, proportion, percentage, interest, household account, collecting,

presentation, analysis and interpretation of data, and application.

GEE1603 ﬂqu’lwnﬁ"aqmn'muazn'ii%'m"'mﬂw 3(3-0-6)

Herbs for Health and Distribution

mmgﬁug'}mmayuhﬁ nswizlan m‘zLﬁULLazmﬁLm%auagﬂW'i BN EUANTANR
nayulng Uszianvesayulns asswanvesivayulng agulwaﬁliﬁlﬁudquwaﬂuaww,l,a:ﬁ;ﬂ
auulwsioguam ayulwslnetuniitiyaviesdiu msnamfeatuayulng msuszgndldasulns lu
Nﬁmﬁmﬁm%aﬁﬂa”1aLLa:Namﬁms{tﬁ;mmﬁmﬁugam N3IRTMUNLY Warn1svinUgyd Basic
knowledge of herbs, cultivation, storage and preparation of herbs, herbal extract preparation
methods, type of herbs, activities of medicinal herbs, herb used for food ingredient and herbal
juices for health, Thai herbal and local knowledge, herbal marketing, application of herbs in

cosmetic products and community products for value added, distribution and accounting.

GEE1604 U%A9358NIANANTALAY 3(3-0-6)
The Miracle of Numerology
mmﬁﬁaaﬁmﬁmﬁumam%uméﬁmm AUAUINUSTENI 9 aaTUANAT dBRaInATERS
WG AYILLNE VT NAURL flave waziavyn Mslssendldmaniduaviviinuszaniy
Basic knowledge of numerology; relationship between numerology and astrology,
statistics of numerology; meaning of a single number, double number and series number;

application of numerology to daily life.
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3.1.5.2 Specialized Courses Total 90 credits
1) Professional Core Courses Total 45 credits
BHM1101 wannsiiubosdu 3(3-0-6)

(Introduction to Financial Service)

LL‘U'J??1iﬂLLa3Lﬂ']ﬁil']ﬁl‘ll@\‘!ﬂ']'ﬁﬁﬂﬂ']'ﬁﬂ'ﬁﬁu ﬂ']'i'J'NLLN‘ULLagﬂ']?WEJ']ﬂﬁﬂjW'NﬂTiL?}u N3
IANTIIUNUNY UL Y AUV BILATHARBULNIY N5TANIRUYUTEEYE1Y AUYUTBAIUNY N3
3m‘mzﬂmam‘mamuﬂ‘zw'lmﬁwlu Iﬂ'ﬁﬁa%’]ﬁLE‘U‘YJ‘LlLLa3UIEJU']EJﬂ']'§§]I']EJLQQULﬁ@G$]JU AMNITUVBIFAT
anseunus

Concept and goal of financial management; financial planning and forecasting;
working capital management; risk and return; long-term financing; cost of capital; project
analysis and capital budgeting; basics of capital structure and payout policy; overview of

derivatives instruments

BHM1102 nnsUayTiian1sdans 3(3-0-6)

(Managerial Accounting)

nslidoyavesszuudydatelu enisiauazUszidunalsznaunisvess sia
NIFUIUNITIVUTZANN WOANTTUVBIFUNUNALTLUUAUYY MFIATIEANUdNRUSUIuNU Usuu
wazils nslfansauwmenisdyivszneumsaudulas msrunuwaznsauaunelufans

Using internal accounting system to measure and evaluate business performance;
Budgeting process; The behavior of costs; Product costing system; Cost Volume-profit analysis;
Using accounting information for decision for decision-making, corporate planning and

corporate control.

BHM1103 nagnsn1egsng 3(3-0-6)

(Strategy: Choices and Change)

N5ATIENNSRYITUNEIA nszudIunsTanislenagns nsivue Idevied way
A131220983ANT NMINEUTnagnslusyauusEn mihegsiawazszau YJuRn1s n1sihluugus
nsUszilunawazuIANNISAIUAILTINAEYS IneldnsalAnu

Analysis of business competition. Process in managing strategies. Defining the
organization vision and mission. Strategic planning in business corporate, business units, and
functional levels. Implementation, evaluation, and strategically controlling concept using case

studies.
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BHM1104 &an1wuangaun1egsnalan 3(3-0-6)
(Global Business Environment)
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Study the relationship between the strengths, weaknesses, opportunities, and
threats of a business in relation to its environment, encompassing social, economic, political,
technological, and geographical aspects. Analyze business trends and directions, the impact of
these factors on business operations, and how businesses adapt to the current environment.

Foster awareness of conducting business in a way that promotes environmental sustainability

for the benefit of society

BHM2105 wénnismaailesdu 3(3-0-6)

(Introduction to Marketing)

ﬁﬂmwﬁ'ﬂm'ﬁLLa:LLuqﬁmﬁugmmamwa'm NFIATLNgAnsTuNUsLnA drulszau
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anunsaless ilewauinwrsazaudnlalunssiniugsisedeilnunm

Explore fundamental marketing principles and concepts, including consumer
behavior analysis, marketing mix, planning and strategies, and practical application of marketing
tools in real-world scenarios. Develop skills and understanding to conduct business effectively

and professionally.

BHM2106 wéniAsugaans 3(3-0-6)

(Principles of Economics)

wqwﬁﬂguﬁyugwmaLﬂwgmam{tﬂlmﬁ'u guadA auUNIU NSANUATIANYBINATA
ASUNTNUBITIANVDITFUIS ANUBAVEL NANTTUERER AuYUNIIHNES Aaenmuamiendnlunaie
a9 9 selauszyivduarkdn daeiuszevif n1suslan N1500ULATNITAMU NTANUATEAU
578 UTENVIRARENIN TEAUNMIINNUAREAMN SUIANTNaLazUleuIensiy Sjunauaruleuns
N3RS NMsAuarNIRusIIseme Jgmduiile Bulla n153199 AanisAuaznan1st1sedu
ATHAUNATYFND

Fundamental economic theories on demand, supply, market price determination,

government price intervention, elasticity, producer behavior, production costs, equilibrium of
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production units in various markets, national income and gross national product, consumption,
savings, and investment. Analyze the determination of national income equilibrium,
equilibrium employment level, central banking and monetary policies, government and fiscal
policies, international trade and finance, and issues such as inflation, deflation, unemployment,

trade balance, and balance of payments. Explore aspects of economic development.

BHM2107 a%uvimeszaulandiuiugsng 3(3-0-6)

(Global Challenges for Business)

Anwwuamienisiduidnvess sialunaialan Taen1siesievwasyssfiudade
anmwIndeumsnuiAsugia mMales daau nguane wazwelulad Midsadeloniauazouassaves
M IANEUUNNE NI Taefnwmiannguiuaznsdnweng  elidndnvidilaismsansunu
wazUszifiuanudululalunisiauigsislunainlan TR IRNSIABIANTS N5AATA N3
IAN1T N1TRU KAZAITUTMINTNINTUYBE N15TANITAIINS N1TTANITTRUEITUVBIUTENT YA
Lﬁamﬂmﬁﬂumﬁmmﬁqﬁﬁaa&haﬁﬂﬁ:ﬁw%mw

The study of how to be a business owner in the global market by analyzing and
evaluating economic, political, social, legal, and technological environmental factors affecting
the opportunities and threads of business operations. Study theories and case studies are to
help students understand how to plan and evaluate the feasibility of developing a business in
the global market. Also, it is to study how to organize marketing management, finance, human
resources management, knowledge management, and cultural management of multinational

corporations for effective business management.

BHM2108 M153ANTIsNIWeINTUYBE 3(3-0-6)

(People Management: Challenges and Choices)

WIAANISTANITNSNEINTUYEE N1TTATIINU NITNURUNTNEINTUYWE N158TTN
wazAnLaeN N1sRnauTuLar W n1sUszliunsufuanu nslilsylevdnauuwny wsaauduius
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Concepts of human resource management, job analysis, human resource planning,
recruitment and selection, training and development, performance appraisal, compensation
and benefits, employee relations, Human resource information system and employee

engagement.
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BHM2109 1AT83ANEnTEnINUsEImeA (3-0-6)

(The International Economy)

wuIRRugIuTe NS sENI s sEne n1sulsnusywinassna aaldiiieulag
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Basic concepts of international trade, division of labor among nations, comparative
advantage, and the benefits of trade. The effects of trade barriers, including tariffs, quotas, and
non-tariff measures, on international trade and welfare. Analysis of international capital
movement, foreign direct investment (FDI), and foreign portfolio investment (FPI). The World

Trade Organization (WTO) and economic integration.

BHM3110 A159ANT589ANTHAZNITIANTTUININUS TN 3(3-0-6)
(Organising and Managing Across Cultures)
wunAnuaznguilunsuinsiansduinusssuiidnasonisdndunudunisdanis 7
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HANGH
Concepts and theories of cross- cultural management affecting the operation

related to different cultural groups and impact on organizational behavior in Thailand and

abroad; topics on cross-cultural communication and cultural sensitivity, including problems
and solutions to overcome culture shock; ethics in management of different cultures;

guidelines for cross-cultural management for efficiency and productivity.

BHM1111 msugusznaunns 3(3-0-6)
(Entrepreneurship, Innovation and Leadership)
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Study of entrepreneurship, innovation, and technology-based businesses, including
open innovation, attitudes, and motivations of innovative entrepreneurs and social
entrepreneurs. Characteristics of successful entrepreneurs, steps for starting a new business,
development of business models and business plans, business feasibility assessment, and

challenges faced by new businesses.

BHM3112 84ANISHAZNISIANS 3(3-0-6)

(Organization and Management)

A

Anwnganu ﬂwm:ﬁﬂﬂmmm'ﬁﬂﬁ:ﬂauqﬁﬁﬂ LUIATTHARLAZ T TAUINITNIINITIANTS

L

=

ANMWINRBNNNGININIBNENAdEN1TUTUITIANTS MiTLAENITUIUNINNNTUIINTINNIT 539
AV ANUTURAYEUADHIANLAEITUTTTUNGIAT

To study the business characteristics, the concept and management development
and environmental influences the management, administrative functions and processes

including good governance and social responsibility and business ethics

BHM3113 n13na1agsnausnig 3(3-0-6)
(Services Marketing)
Anwinsaaiadiiigafugsiauinnseng 9 SN U LAZLIIANAAYEIN15AATA
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Study of marketing relevant to a variety of service businesses, including theories
and concepts of modern services marketing, as well as types of service businesses, defining
target customers and customer demand behavior; in addition, study of situation analysis and
strategy formulation of the service market such as service positioning, service differentiation,
including study of quality of service and establishing good customer relations for the success

of service businesses.

BHM1114 gshalinsuuau 3(3-0-6)
(Business without Frontiers)
WIARNUIULaEA N TNV I AT LI NTIUAY N1sadugsAaluaninuwinaausening
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Supply Chain Management) nagndlunmsvensssialugaatslan amsimiesuazanuidedussio
¥wsuuau mewannegnsdsdulugshalinsuuau nsdifnmuaznisizoudanyssaunisaiads

Basic concepts and overview of borderless business, conducting business in an
international environment, leveraging technology to support borderless business, global supply
chain management, strategies for expanding businesses into global markets, challenges and
risks in borderless business, sustainable development in borderless business, and case studies

with practical learning experiences.

BHM3115 n1saann 3(3-0-6)
(Marketing)

il safuesAusznevvesszuunsnatn tagdnausssdauiisndudiviunis
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Understanding the components of the marketing system by presenting essential
knowledge for marketing decision-making, encompassing both the concept of the Marketing

Mix and modern approaches. It emphasizes tools that enhance understanding of the

significance of marketing in matters related to careers and professional development.

2) Compulsory Specialized Courses Total 30 credits

BHM2204 n159AN1991URNeaInn 3(3-0-6)

(Room Operations Management)

wqwﬁmﬁﬂﬁﬁ'ﬁa’m‘ﬁguﬁugwﬁmﬁ'm’ﬁ@T'}Lﬁumm@amuﬂwﬁmﬁﬂhaLL?@J U uFau
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Basic operational theories related to hotel room division operations, including
practical work for front office staff, room reservations, gsuest check-in registration, housekeeping
tasks, room cleaning, and cleaning of public areas. Emphasis is placed on hygiene and

workplace safety.
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BHM2206 n1saiiun13gsnauinig 3(3-0-6)

(Hospitality Operations)

Anwuanmsuaznszuiumsaidunulugsfion1suinis ATEUAGUNITIANMSWNUNAY ¢
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Explores the principles and processes of operations in the hospitality industry,
encompassing the management of key departments such as rooms division, food and
beverage, and event planning. It emphasizes hands-on practices in essential service areas,
including room reservations, guest reception, housekeeping management, and maintaining
cleanliness in public areas. The course also highlights the establishment of hygiene and safety
standards in the workplace. Students will learn to analyze operational challenges and develop

problem-solving skills to prepare for careers in the global hospitality industry.

BHM2211 afifuazisn133ussne 3(3-0-6)

(Research Methods and Project)
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Focuses on research approaches and methodologies relevant to the hospitality
industry, including research design, data collection, and systematic data analysis. Emphasis is
placed on developing research projects applicable to real-world scenarios. Students will learn
to formulate research guestions, select appropriate methodologies such as qualitative and
guantitative research, utilize statistical tools, and present findings clearly and creatively. The
course aims to enhance analytical and project management skills, preparing students to
conduct high-quality research and contribute to knowledge development in the hospitality

field.
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BHM3201 n159AN159 U8UNUN 3(3-0-6)

(Front Office Management)

wihiluazlassaiswesusunuinisduni nsdisesosin nszurunsvusnsiidn
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Functions and organizational structure of the front office; room reservation, guest
service process, front desk manners and qualifications; coordinating with internal and external
departments; problems, obstacles, and methods of prevention; fixing problems in front-end

services from various case studies.

BHM3202 n'siu?in'lia'mﬁu,a:z,ﬂ%"aaﬁu 3(3-0-6)
(Food and Beverage Service)
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Principles and technigues of food and beverage service; knowledge about food
and beverages; basic training in the food and beverage department; how to serve food and
beverages based on international practices; use of equipment for serving food in restaurants;
preparation before starting service in restaurants; serving different types of beverages; and

storage and maintenance of equipment and tools for food and beverage service.

BHM3203 n13atdudIuUn19AIuazn15Usenauennig 3(3-0-6)

(Kitchen and Food Operations)
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Theories and practices in kitchens with respect to making food and desserts; basic
kitchen work; how to use kitchen utensils; how to work in the kitchen; basic techniques for
food and dessert preparation; cost planning; application of the dessert menu; setting the

kitchen layout in accordance with the nature of kitchen work; and safety in operations in the

kitchen.
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BHM3205 n159an1591umaitu 3(3-0-6)
(Housekeeping Management)
MANNITHAENIFUIUNTIANTNURLITIL LU AFIMNTIUNTUTNIS TneuiuunuIvuas
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The principles and processes of housekeeping management in the hospitality
industry, emphasizing the role and importance of the housekeeping department in creating
positive guest experiences. Topics include resource management such as staffing, materials,
and budgeting; planning and maintenance of cleanliness in guest rooms and public areas;
managing amenities; quality control; and adherence to hysgiene and safety standards. The

course also emphasizes problem-solving skills and strategies for improving operational

efficiency in housekeeping services.

BHM2207 n153ansgsnadauduazlug 3(3-0-6)
(Event and MICE Business Management)
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Examines the principles and processes of managing event and MICE (Meetings,
Incentives, Conventions, Exhibitions) businesses, covering planning, activity design, operations,
and evaluation of success. It includes resource management, such as personnel, budgeting,
and technology, while analyzing trends in the MICE industry both locally and globally. The
course emphasizes developing creative problem-solving skills and risk management strategies

to prepare students for careers in a rapidly growing industry that demands specialized

expertise.
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BHM4208 n1saniiunisaenififiennudsaaiuii 3(3-0-6)
(Flower arrangements for venue decoration)
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Explores the principles and techniques of flower arrangements for venue

decoration in various contexts, such as events, conferences, weddings, and other ceremonial
occasions. Students will learn to design and compose floral arrangements that align with event
themes and venue characteristics, focusing on selecting suitable flowers, creating visually
striking placements, and considering factors such as color harmony, durability, and aesthetics.
The course also emphasizes developing creative skills and cost management strategies to meet

client budgets effectively.

BMH4209 ﬂ"ﬁ"?"NLLB\I‘L!I;%QHﬁq‘ﬂﬁﬁ'rﬁ%ﬂﬂqﬂﬁﬂﬂﬂiiﬂﬂ%ﬂﬁi 3(3-0-6)
(Strategic Planning for the Hospitality Industry)
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Delves into the principles and processes of strategic planning within the hospitality

industry, focusing on analyzing internal and external factors affecting businesses, such as

market trends, consumer behavior, technological advancements, and competition at both
local and international levels. Students will learn to define business objectives, develop
strategies, and evaluate performance for organizational improvement. The course emphasizes
the use of strategic tools to aid in effective decision-making. Additionally, it aims to enhance

long-term planning skills for fostering sustainability in the hospitality industry.
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BHM4210 msungaa1unssuuInisnialg 3(3-0-6)
(Emerging Trends in the Hospitality Industry)
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This course explores the emerging changes and trends shaping the hospitality

industry at both local and global levels. Topics include the integration of new technologies in

hospitality businesses, evolving consumer demands, sustainability practices, and innovations
in enhancing customer experiences. The course also examines the impact of external factors
such as economic, social, and environmental changes on the industry. Students will learn to

apply these trends strategically to enhance business competitiveness and adaptability, with a

focus on developing a comprehensive understanding of market shifts and future opportunities

in hospitality.

3) Elective Specialized Courses Total 12  credits
3.1) Specialized Interest Group Total 6 credits
BHM3301 auAnasneassAuaznsa0as 3(3-0-6)

(Creativity and Communication)
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Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organizational and social levels.

BHM3302 weluladdmsunisviesiiisanaznisusnig 3(3-0-6)

(Technology for Tourism and Service)
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Technology and digital media production introduction, forms and methods of using

various types of technological media, computer networks and social media, the nature of data

to the target audience, information management with information systems, application of

information technology and innovation in tourism and service businesses, information

technology communication law, social responsibility for the production and use of digital

media, practicing on the use of packaged programs for working in tourism and service

businesses.

BHM3303 n1sdansgsnalssusaadelu 3(3-0-6)
(Modern Hotel Business Management)
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Examines the principles and practices of managing modern hotel businesses in a

rapidly changing environment. It emphasizes strategic planning to enhance operational
efficiency and meet evolving market demands. Key topics include human resource
management, the integration of digital technologies in operations, customer experience
development, and sustainability in the hotel industry. Students will gain insights into analyzing

industry trends, managing risks, and adapting to changes at both local and global levels,

preparing them for leadership roles in the dynamic hospitality sector.

BHM3304 n’n‘i%’mnﬁﬁ‘iﬁa‘luﬁaﬂwgﬁu 3(3-0-6)
(MICE Sustainable Management)
ANMINANNITHATUUINIINITIANI555A9LUY (Meetings, Incentives, Conventions,
Exhibitions) #iunnudsdulunniia saufsmsasuansenusedaneden nisduaduiasugiaviosiu
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