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Bachelor of Business Administration Program in Digital Business

1. Program Code and Name

@

Thai Name L ONENTUIMITINIVUNA 191701550 RINE

English Name : Bachelor of Business Administration Program in Digital Business

2. Degree and Field of Study

= = o A @

Thai Name  Full Name : MNARTUIMIEINIVUNA (53N9RINR)

]

Abbreviation : Us.u. (§3N959A)
English Name Full Name : Bachelor of Business Administration Program in Digital
Business

Full Name : B.B.A. (Digital Business)

3. Total Program Credits

The bachelor’s degree requires a minimum of 120 credits.

4. Career Opportunities Upon Graduation

Graduates of the Bachelor of Business Administration Program in Digital Business (New
Program, 2025) can apply the knowledge gained from their studies to pursue roles as
entrepreneurs and employees in public and private organizations across business sectors,
management, and other related digital business fields, including:

4.1 Entrepreneurship/Freelancing:

- Businessperson
- Employee
- Organizational Analyst, Planner, and Policy Maker
- Business, Financial, and Investment Analyst
- Digital Business Developer
- Lecturer, Speaker, Academic, or Researcher
4.2 Employees/Staff
4.2.1 Private Sector Organizations

- Businessperson
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- Employees in digital businesses
- Employees in financial and investment businesses
- Employees in business analysis and planning
- Employees in international business
- Employees in digital marketing businesses
4.2.2 Public Sector Organizations
- Lecturer in digital business
- Academic in digital business
- Planner in digital business
- Developer/Promoter of digital business

- Consultant and public relations officer in digital business

Curriculum Details
3.1.1 Total Credits for the Entire Program
Total: 120 credits
3.1.2 Program Structure
A. General Education Courses Total 24
1.1) Language Courses Total 9
1.1.1) Compulsory  Total 6 credits
1.1.2) Electives Total 3 credits
1.2) Humanities and Social Sciences Courses Total 6
1.2.1) Compulsory  Total 3 credits
1.2.2) Electives Total 3 credits
1.3) Science and Mathematics Courses Total 6
1.3.1) Compulsory  Total 3 credits
1.3.2) Electives Total 3 credits

1.4) Physical Education and Recreation Courses Total 3

Electives Total 3 credits
B. Specialized Courses Total 90
2.1) Professional Core Courses Total a5
2.2) Compulsory Specialized Courses Total 33
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2.3) Elective Specialized Courses Total 12 credits

C. Free Elective Courses Total 6 credits

3.1.3 Courses in the Curriculum
3.1. General Education Courses Total 24  credits
1) Language Courses Total 9 credits
Compulsory Total 6 credits
GEE1401 vinwznsieasnuilng 3(2-2-5)
Thai Language Communication Skills
GEE1402 n1wdsnguiitenisdeansludiause iy 3(2-2-5)

English for Daily Communication

Electives To complete a total of 9 credits, you can choose 1 course from the

following group of subjects.

GEE1403 n1wdsnguiienisdearndsivinsg 3(2-2-5)
Academic English Communication

GEE1404 Awniuiienisdeansluiinusssiu 3(2-2-5)
Chinese for Daily Communication

GEE1405 nwinwiaienisdeansluiiausesu 3(2-2-5)
Korean for Daily Communication

GEE1406 arwndjiuiiontsfemsludinuszdriu 3(2-2-5)
Japanese for Daily Communication

GEE1407 awmsiniiontsdeansludiauszdiiu 3(2-2-5)
Burmese for Daily Communication

GEE1408 nwunswniitenisdeansiudiausseniu 3(2-2-5)
Bahasa for Daily Communication

GEE1409 nwnemiuiienisdoansluiinusssiu 3(2-2-5)
Arabic for Daily Communication

GEE1410 n15i3aulanaun1wnsenyy 3(2-2-5)
English Correspondence

GEE1411 mmé’&ﬂqmﬁam%w 3(2-2-5)
English for Professional Purposes

GEE1412 dnwaizn1wilng 3(3-0-6)
Characteristics of Thai Language

GEE1413 AnufnassassAuaznsaoans 3(3-0-6)
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Creativity and Communication

GEE1414 nwilneiienisdeaslussdns 3(3-0-6)
Thai Language Communication in Organization

GEE1415 nwilveludeadislvs 3(3-0-6)
Thai in New Media

GEE1416 25sainssallnefiunisvieadion 3(3-0-6)
Thai Literature and Tourism

GEE1417 wannisula 3(3-0-6)

Principles of Translation

2) Humanities and Social Sciences Courses Total 9 credits
Compulsory Total 3 credits
GEE1501 Aamsnszsnwfunisiamnfissdy 3(3-0-6)
The King’s Philosophy for Sustainable Development
Electives To complete a total of 9 credits, you can choose 1 course
from the following group of subjects.
GEE1502 nm3nsunudinuazenndwiuausuln 3(3-0-6)
Life and Career Planning for the New Generation
GEE1503 nguuneludinusedniu 3(3-0-6)
Law in Everyday Life
GEE1504 Anuunaiissuazwaiodlan 3(3-0-6)

Citizenship and Global Citizens

3) Science and Mathematics Courses Total 6 credits
Compulsory Total 3 credits

@

GEE1601 mmiuia?lmﬁaummLLa:m'ﬁ?iam‘aLﬁa%’?}mqmﬁﬁ a 3(3-0-6)
Information and Communication Technology for Digital Life
Electives To complete a total of 9 credits, you can choose 1 course from the
following group of subjects.

GEE1602 AmafansLazans tudinuszanTu 3(3-0-6)

Mathematics and Statistics in Daily Life

GEF1603 a;guiwaLﬁaqmmmaxmﬁmﬁ'wma 3(3-0-6)

35



Herbs for Health and Distribution
GEE1604 WiAassSgLAIransaiey

The Miracle of Numerology

3.1.3.2 Specialized Courses Total
1) Professional Core Courses Total

BDB1101 ndnnsiduidesdu

(Introduction  to Financial Service)
BDB1102 n13Syiionisdanis

(Managerial Accounting)
BDB1103 Nagvsn1¥gsna

(Strategy : Choices and Change)
BDB1104 ﬂﬂr]WLL'J@g@MWFNﬁ‘?ﬁQIaﬂ

(Global Business Environment)
BDB2105 Wﬁﬂﬂ']'ﬁﬁ]a']ﬁl,ﬁa@ﬁu

(Introduction to Marketing)
BDB2106 MANLASYFAANS

(Principles of Economics)
BDB2107 Anuvnmeszaulandnsugsng

(Global Challenges for Business)
BDB2108 N153ANTsN3neNTHY L

(People Management: Challenges and Choices)
BDB2109 LATwgAER3 Iz NUsZINA

(The International Economy)
BDB2110 n13s1814

(Marketing)
BDB3110 A159ANT584ANSHAYMITANSUINTRUSSTH

(Organising and Managing Across Cultures)
BDB1111 nsilufusznaunis

(Entrepreneurship, Innovation and Leadership)
BDB3112 mﬁm‘ma:m'ﬁﬂm‘i

(Organization and Management)

= @

BDB3113 n15Aa1ngsnandvia
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(Services Marketing)
BDB1114 gsfalinsuunu 3(3-0-6)

(Business with out Frontiers)

2) Compulsory Specialized Courses Total 33 credits

BDB2201 N154MN1555NARANAUALNITATIUTUA 3(3-0-6)
(Digital Business Management and Branding Management)

BDB2202 n1sinni1snsiadeunarlasinisife 3(3-0-6)
(Management Investigations and Research Project)

BDB2203 nsadaiiiemadvianaznisnanandvian udedrueoulad 3(3-0-6)
(Digital Content and Social Media Marketing)

BDB3201 nsiiunarn1sAsEninalssine 3(3-0-6)
(International Finance and Trade)

BDB3202 N1501a1a3EnINUsene 3(3-0-6)
(International Marketing)

BDB3203 mwmﬁ&hu?%aimwmﬁ%ﬁaua:mﬁm‘zw:ﬁ*ﬁ’mﬂ;a 3(3-0-6)
(Digital Ads Marketing and Data Analytics)

BDB3204 mAlulagnienisiu 3(3-0-6)
(Financial Technology)

BDB3205 n1shindulaniegsng 3(3-0-6)
(Business Decision Making

BDB4201 ﬂ’]'ﬁm'ﬁﬂzﬁmﬁamu 3(3-0-6)
(Investment Analysis)

BDBA202 n15U31M3lATINTSEINIAINA 3(3-0-6)
(Digital Business Project Management)

BDB4203 uau155nanIva 3(3-0-6)

(Seminar in Digital Business)

3) Elective Specialized Courses Total 12 credits
3.1) Specialized Interest Group Total 6 credits
BDB3301 Ugyay1uUseRngdmiugsnaniva 3(3-0-6)

(Artificial Intelligence for Digital Business)

= @

BDB3302 winnssuinaluladuazn13dnnisgsnandva 3(3-0-6)
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(Innovation Technology and Digital Business Management)

] @ =

BDBR3303 yalulatmaiadnsussna 3(3-0-6)

]

(Digital Technology for Business)

@

BDB3304 N158a1aazn1sHILtgANaINeINSAIUIN 3(3-0-6)

(Computational Digital Marketing and Commerce)

@

BDB3305 1A383i0Rad M un1snaInkaEnIsas1ewusus 3(3-0-6)
(Digital Tools for Marketing and Branding)

BDB3306 wualiugsiandvia 3(3-0-6)
(Digital Business Trend)

3.3) Professional Experience or Cooperative Education Courses

Total 6 credits

BDB3401 Cooperative Education 6
BDB4401 Professional Experience in Digital Business 6(400)
4) Free Elective Courses Total 6 credits

Students must complete at least 6 credits from courses offered in

the university's regular undergraduate programs.

Course Descriptions

General Education Courses Total 24 credits
Language Courses Total 9 credits
GEE1401 ﬁnu:nﬁ?{aﬂﬁmm‘lwa 3(2-2-5)

Thai Language Communication Skills

psAUsEneUNazNITUIUMTARans Awilvelude nwnasnisdeansludiny nsEnUfUR
vinwensile we 81U Weunwingluusunene wmallansdeunsineauingussasdnisidanu

Communication elements and process; Thai language in media; language and
communication in society; listening, speaking, reading and writing skills practice in various

contexts; technigues of writing Thai for specific purposes.

GEE1402 nwissngesiianisaeansludiauszsniu 3(2-2-5)
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English for Daily Communication

nsdeansmisnwdinguiuiiuguii entswainez s We 81U wazidsulu
aonun1aiingg wazvinvensldneiienisdeansluiausys T uedamnyan 'smﬁgqﬁamwgﬁm
msfieiaunursunsieans

Basic English communication for the development of listening, speaking, reading and
writing skills in wvarious situations and appropriate use of language skills for daily

communication, including integrated activities to develop communication skills.

GEE1403 mwisenguiionsdeansideivinig 3(2-2-5)
Academic English Communication
mMudsnguiienisdeansidsivinisegneiiuszansnm Aanssumsidsumsaouduilon

ﬁLﬁum'ﬁg'ﬁm'}ﬂﬁﬁ'ﬂmﬁgﬁﬁw Tnelianuddgiuineenseu Widemimandenmsseunis

douTsauaziaiiousss anndediuiuazdelanimufine suuvdminensesulad
English for effective academic commmunication. Teaching activities focus on content
integrates all four skills. By focusing on reading skills, using content from real and virtual

teaching materials, both printed and audio-visual media, as well as online resources.

GEE1404 mwn3utiiansdeansludiinuszdniu 3(2-2-5)
Chinese for Daily Commmunication
msasEnan s Iuiensdeanslusunisile ya e wazdoudosduilldly

PInUszaiu '3:1mﬁg\‘aﬁﬁm'mlg'ﬁzmm‘3Lﬁaﬁ'¢uu’1ﬁ'ﬂmﬁwm'§ﬁamﬁ
Developing Chinese language skills for communication in the areas of basic listening,

speaking, reading, and writing used in daily life, including integrated activities to develop

communication skills.

GEE1405 nwnnmaien1sdeansludiauszsniu 3(2-2-5)

Korean for Daily Commmunication

My inmaiemsaesanstusunisila wa 8w wazdoudosiu Aldly
FInUszaniu ‘3’JMﬁg\‘lﬁﬁ]ﬂ‘3iil‘H'5m']ﬂWﬁLﬁaﬁﬂluqﬁﬂwzﬁﬂuﬂﬁaaaﬁ

The development of Korean language skills for communication in the areas of basic
listening, speaking, reading, and writing used in daily life, including integrated activities to

develop communication skills.
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GEE1406 nmenijiuriantsdeansludiauszaniu 3(2-2-5)
Japanese for Daily Communication
nsausinwemanwgUuiitenisdeanslusnunisils wa e1u wazidouosdu Aldly

PInUszaniu ﬁmﬁgaﬁfﬂﬂ'miyﬁmm'zLﬁaﬁwmﬁ'ﬂmﬁwmﬁ?%amﬁ
Developing Japanese language skills for communication in the areas of basic

listening, speaking, reading, and writing used in daily life, including integrated activities to

develop communication skills.

GEE1407 nwwainiien1sdeansludiauszsiu 3(2-2-5)
Burmese for Daily Coommunication
nsauinwemannaiionsdeanslusnunsils wa 81u wazdoudasuitldlu

PInUszaniu '3';uﬁ‘;\‘aﬁfﬂﬂ'miy‘azmmﬁLﬁaﬁwmﬁ'ﬂmﬁ’mmﬁamﬁ
Development of Burmese language skills for communication in the areas of basic

listening, speaking, reading, and writing used in daily life, including integrated activities to

develop communication skills.

GEE1408 mwiureneiianisaeasludiinuszsniu 3(2-2-5)
Bahasa for Daily Communication
1’3El'lﬂ'mj‘ﬁ’jwﬁug’]u%@x‘]ﬂ’]‘l?i']‘U']S']“Ei’] n13ile NSNA ﬂ’]‘ﬁ@l’]‘uﬂﬁ:IUﬂLLﬁﬁUﬂﬂ’J’m&%u‘] A1
Foudsvlon mdmitazmsaununsyiuesdu
Basic grammar of Bahasa language, listening, speaking, reading sentences and short

essays, writing sentences, vocabulary, and conversation at an introductory level.

GEE1409 mwiamduienisaeansludiauszaniu 3(2-2-5)
Arabic for Daily Communication
hEnﬂ'iﬁﬁ‘fl‘;uﬁugwmmmma'mﬁ'u n15e NN m'ia"luﬂ'ﬁﬂaﬂl,l,a:wrmmgu‘] A3
Foudsvlen Mmfnitazmsaunusyiuiesdu
Basic grammar of Arabic, listening, speaking, reading sentences and short essays,

writing sentences, vocabulary, and conversation at an introductory level.
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GEE1410 n1silsulanauntuaenge 3(2-2-5)

English Correspondence

nMadeuanneUsznnang o wiluSeauuuresy dnvi d1uiu favz nadeusavaneg
atinsauLazIsmsviuseiRaIusn

Writing of various types of letters with emphasis on form, vocabulary, and
idiomatic and conventional expressions, including how to write letters of application and

prepare resurmes.

GEE1411 muisengeiionnTn 3(2-2-5)

English for Professional Purposes

g At Aldlunuendnlagialy inwelumsifeuenans nsasy msvirduiindeana

nsdguanmnelaney n1stuiinnsUszyy Msleulszifdiuda nsadinsem nsduniwalau
nmadsunenuaztiauenesnudunwiinquidenadestuurazivdn

Vocabulary and expressions used in many career areas, writing skills, summary,
message recording, correspondence letter writing, meeting recording, resume writing, job
application, job interview, report writing and presentation in English in accordance with each

profession.

GEE 1412 anwazntwlng 3(3-0-6)
Characteristics of Thai Language
anwazeIn e udus A1 13 uazUszlea
Characteristics of Thai Language in words, phrases, and sentences
GEE1413 anuAnadeasisuasnisdoms 3(3-0-6)
Creativity and Communication
nsEUIUMIAneEad1eassn lnefinsAnlinneidussduszneudify uaznisdeans
m3’mﬁmﬁqﬂfcm’[,ﬁtﬁmmaﬁ'mqw%‘aﬁi'wmm:ammﬁuwé‘i’aﬂu TG IIN dNNLINaRY ﬁ‘;ﬂm:ﬁuqﬂma
99ANS uazdIAL
Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organizational and social levels.
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GEE1414 nwnlvewiiansaeanslussdns 3(3-0-6)
Thai Language Communication in Organization

é’ﬂwm:mwﬂwaﬁlﬁﬂumﬁma'mm'ml,a:aaﬁmqﬁﬁa ANSWAILIANEINTTO b UNT LY

mml'waLﬁaé"amﬂum'ﬁﬁ@ﬁam&mﬁLLa:aaﬁmq'ﬁﬁa}a&haﬁﬂwﬁw%wa

Characteristics of official and business language, improving of Thai usage and

communication abilities in areas of official and business communication

GEE1415 nwineTudeadelny 3(3-0-6)
Thai in New Media
Snwazvesmuilngludeadelngd nihiilunisdeans wazuundnlunsimseinulude
afulvifsazoutsngnisaimedsa
Characteristics of Thai in innovative mediated communication, communicative

functions. Approached of language analysis in innovative media, reflecting social trends

GEE1416 255aun3sulnenunisvieainen 3(3-0-6)
Thai Literature and Tourism
AU UNUT 521 19255UNT5UINEAUNIS VDU ALNTITWUSTTY haLNISIRNINTIUAIT

NoftnusnanunNduRusAiuIsTUnssu ne

The relationship between Thai Literature and Thai eco-tourism, including field study

related to Thai Literature

GEE1417 nann1suua 3(3-0-6)

Principles of Translation

nouiinsula Andumsudaanarwdinguiuniwilne wezmwlvalunivdingy
athelifunou Tinszitymiliatulunsuanudeusne 4 wazsuamaudle satimsldieiesie
A4 9 Tun1ssuta

Translation theories, translation practice of basic general texts from English to Thai
and Thai to English, and exploration of the various challenges facing translators to create
awareness of the interdisciplinary nature of translation, introduction to the use of CAT software

and other localization tools relevant to translation.
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Humanities and Social Sciences Courses 6 credits

GEE1501 Aanfwszsnvifuntswaundiosdu 3(3-0-6)

The King's Philosophy for Sustainable Development

NaNNNg LLmﬁﬁm:'ﬁﬂ‘nU’mmaaw-ﬁ:Lﬁ’j"]a&“iﬁ’ﬂu%'ﬁﬂ'laﬁ' ANMUNUY NANAR NaNIB1 10
LagndnufURvesmaninszmainlasinssuiidewnannsessviisvnmai wanisnisdila 9
RS WAz WU HANUSTR e RATYERINELNEY NaNN1TNIIU 23 U8 ﬂ'ﬁg'm.mﬂ'mﬁ'aﬂ'szqﬂmﬁlﬁ
“ M99 i nmaninszY” TaemsufoRntnauniieniswannyiestiu

The King’s philosophy for sustainable development focuses on the study of the
principles based on the royal policy of King Rama X (His Majesty King Maha Vajiralongkorn
Bodindradebayavarangkun) . Meaning, principles, theories, and practices of the King’ s
Philosophy derived from the Royal Projects of King Rama IX (His Majesty King Bhumibol
Adulyadej) are discussed. The core principles of understanding, accessibility and development
and philosophy of sufficiency economy are also studied. The 23 principles of His Majesty's
works, integrated applications of the 9 progression principles based on King Rama IX’s

philosophy are also practiced by attending field trips for local development.

GEE1502 n13319unudinuazardnwdmivauiulval 3(3-0-6)

Life and Career Planning for the New Generation

an1n130{994n151UA suwlasanmasugi e deny nsidesuazduindon sauds
InemansuazmaluladiinanengAnssuaulugusie aAnunesEningy ﬁgaqml,‘?]al,l,azqméau‘uaa
AuluLsazIy 'ﬁmﬁg@mﬁL%am%’aam’mmaﬁxwiwéu TnduunSeulumanunuinuiendnwaznis
'J'NLLNU%FJ‘W&'}a@ﬂﬁ]ua'lil'l'ﬁﬂﬁﬁlluqﬁﬂ‘wzﬂ']'ﬁ?'NLLN'LlL'ﬁ@ﬁﬁuu’]@']‘f?jwsﬂﬂﬁﬂuwi‘iﬂﬂ']'JKL'HBU']ﬂCﬂ'ﬂiﬂ.'ﬂa\‘l
msdssuliduuuvesnedia awnsaUsafunues awnsanswatednuarfnuadnunegludie
Tan1sTinvewuies wnlalymiinedsasnassAlaedananmnnauazAnsssy

Changing of economy, social, political, environment, science and technology
situation affects human behavior in each generation. Strong points and weak points of
generation differentiation. Bridging the gap among generations as a lesson to occupation
development plan and self-future plan including to planning skill development for future
occupation development and being a good example for young generation. Able to self-
evaluate, plan future occupation, and define target direction in their life. Life management,
creatively solve problems in their everyday life and work life according to reasoning and moral

principle.
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GEE1503 nguangludinuszdniu 3(3-0-6)
Law in Everyday Life
wé’nﬁbﬂﬂﬂgwmmm Lﬁmﬁ'uqﬂﬂa niwddu dfnssudan wii avdln AseuAss way
IR ﬂ']'iﬂ‘ﬁg‘ﬁ']ﬂ?']i}ﬁﬂﬂ']\?@'lﬁy'] ﬁ?ﬂﬁgﬁﬂ‘ﬁgUQUHqﬁqaﬁ‘ﬁ‘ﬁi}‘U@Giﬂﬂ LLa%ﬂgﬁMqﬂﬁLﬁﬂlﬁaﬂﬁUQMQ']W
Fnvasindnw 1wy Avdduiiugiu Anduuveruy Wusssunslidelugaiiva npnneningaums
oy ngminedsedeunazngmaneiiisdesiunsAuasesdaliausssu ﬁmﬁgaﬂgwmﬂé"u 99
Lﬁﬂﬁaaﬁum'ﬁﬁ'ﬂlmfjmmqiwﬁ 21
General civil laws related to person, property, contract law, debt, violation, family
and inheritance, criminal offense, legal system of Thailand and the laws concerning the quality
of student life such as basic rights, human rights, media ethics in the digital age, intellectual
property law, environmental laws, the laws relating to the protection of art and culture as well

as the laws pertaining to the developments towards the 21st century.

GEE1504 anuilunaliissnazwaiiieslan 3(3-0-6)

Citizenship and Global Citizens

AMaNwMzdIAYveaiies unuimveinaioslneuaznaidedlan wulfind1Ayves
AUFUNUTTENINNUTENA BIANITIENINIUTELNA HANSTNUIIUNTULAY NITILATIZHULAZ NN
UNSHUTRIMAM STENI U

Citizen's key attributes Roles of Thai citizens and global citizens Key concepts of
international relations, international organizations, cross-border impacts, analysis and lessons

learned of international events.

Science and Mathematics Courses 6 credits
GEE1601 mﬂIuTaﬁmiﬁumﬂLLazmiﬁaﬂ'mﬁa%%qﬂE%ﬁa 3(3-0-6)
Information and Communication Technology for Digital Life
m’milﬂyaaﬁwﬁmﬁ'ummiuiaﬁaﬁaummm:m‘aﬁlaa'ﬁ ATZUIUATTIANISETAULNA

@

walulaginietie dedenusaulal n133Adva walulagaanidd miunisduauuazn1sdnns n1s
% s

HAnuasHassAwaruinngIy §3M9Ra AnuYUasndy nguuiy 5555y wazuwuald mi ety
walulafansimauaznisdoans

Basic knowledge of information technology and Communication; information
management process; networking technology, online society, digital literacy; Cloud technology

for searching and management, creative and innovative production, digital business; safety,

law, ethics and trends in information technology
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GEE1602 atinAndnsuazann ludanusza19u 3(3-0-6)

Mathematics and Statistics in Daily Life

nanidesuAeifuidAauuundnaians nMslwmanalBmssng I8n1smeadaeans
MeMsidu Snsdau dadiu fevar nenile mandglesaseu MiiusIusIn msdnaue A3
IATELazulanUIneTeLa warmsUssenaly

Introduction to mathematical method of thinking, logical reasoning, methods of

mathematical finance, ratio, proportion, percentage, interest, household account, collecting,

presentation, analysis and interpretation of data, and application.

GEE1603 ayulwsiiegunwuaznisdnsviing 3(3-0-6)

Herbs for Health and Distribution

ﬂ'amgﬁug’m‘umayulm nsmnzdgn nMsiivuaznisw3suayulns 35mswseuasain
wnayulns Uszianvesayulng asswanvosivauulns ayulnsildidudunauluemisuazi
auulwsioguam ayulwslnetuniitiyaviesdiu msnamfeatuayulng msuszgndldasulns lu
Nﬁmﬁmﬁm%aﬁﬂa”1aLLa:Namﬁms{tﬁ;mmﬁmﬁugam N3IRTMUNLY Warn1svinUgyd

Basic knowledge of herbs, cultivation, storage and preparation of herbs, herbal extract

preparation methods, type of herbs, activities of medicinal herbs, herb used for food ingredient
and herbal juices for health, Thai herbal and local knowledge, herbal marketing, application
of herbs in cosmetic products and community products for value added, distribution and

accounting.

GEE1604 aiAassgusiemaninuay 3(3-0-6)
The Miracle of Numerology
mmj?t,ﬁmﬁuﬁmﬁ'umam%umﬁ"am‘u ANUALNUSTENINIAAUANAT adRanAEnS
WIAIEUEY AYIUMLNE VBT NATALT flave wazdiavyn Msuszendlimansduariviinyszaniu
Basic knowledge of numerology; relationship between numerology and astrology,
statistics of numerology; meaning of a single number, double number and series number;

application of numerology to daily life.
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3.1.5.2 Specialized Courses Total 90 credits

1) Professional Core Courses Total 45 credits
BDB1101 mdnn1sidutinsdu 3(3-0-6)

(Introduction to Financial Service)

LL'U'JE@LLaSLﬁ']ﬂi.[']EJ‘UBGﬂ']'ﬁf\‘]Uﬂﬂ']'ﬁﬂ']'ﬁﬁu ﬂ']'ﬁ'l'NLLNULLaﬁﬂ']'ﬁWEJ']ﬂ'ﬁﬂEW'NﬂT?L??'Ll AN5ANIS
Runuvyulgy AU BILAZHAR DU NIIAMIRUNUTZEZETY AUNUVBRIUNY MITTLATIEN
1ATIN1TUazIUUTEINUIUNY Imaa%’wL'Suﬂml,a:uiauwﬂﬁﬂ'wﬁmﬂyaaﬁu AMNTIUVDIATIAN T
auus

Concept and goal of financial management; financial planning and forecasting;
working capital management; risk and return; long-term financing; cost of capital; project
analysis and capital budgeting; basics of capital structure and payout policy; overview of

derivatives instruments

BDB1102 n1stinyTiian1sdanis 3(3-0-6)

(Managerial Accounting)

msliteyavessyuutyinely iensianazysuifiunaUsznoumsuesgsia nszuIunIs
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nstfansauwmanetydlseneumsdudula menusuwaznsauaunelufanis

Using internal accounting system to measure and evaluate business performance;
Budgeting process; The behavior of costs; Product costing system; Cost Volume-profit analysis;
Using accounting information for decision for decision-making, corporate planning and

corporate control.

BDB1103 NagNsn1egsna 3(3-0-6)

(Strategy: Choices and Change)

N5IATIZMIUTITUNINEIAD NIzUIUNITIANISITINagNS nsivua Tdevied waz
A131220983ANT NMINEUTnagnslusyauusEn mihegsiawazszau YJuRn1s n1sihluugus
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Analysis of business competition. Process in managing strategies. Defining the
organization vision and mission. Strategic planning in business corporate, business units, and
functional levels. Implementation, evaluation, and strategically controlling concept using case

studies.
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BDB1104 &nwuIngaun1egsnalan 3(3-0-6)
(Global Business Environment)
AnwianuduiusseninagaudagaseulonIdua vaUdssAvaIgsN 9N MWINAOUVBITINa
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Study the relationship between the strengths, weaknesses, opportunities, and
threats of a business in relation to its environment, encompassing social, economic, political,
technological, and geographical aspects. Analyze business trends and directions, the impact of
these factors on business operations, and how businesses adapt to the current environment.
Foster awareness of conducting business in a way that promotes environmental sustainability

for the benefit of society

BDB2105 wdnnnsnanaiosdu 3(3-0-6)
(Introduction to Marketing)
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931 Wleamminvzwazamudilalunisddugsisegeiinunm
Explore fundamental marketing principles and concepts, including consumer behavior analysis,
marketing mix, planning and strategies, and practical application of marketing tools in real-
world scenarios. Develop skills and understanding to conduct business effectively and

professionally.

BDB2106 aniAsuIAIanS 3(3-0-6)
(Principles of Economics)
wqwﬁﬂguﬁugwmaLﬂwgmam%ﬁmﬁu guadd gUNIU NNIAINUATIAYEINAIA N1
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1 seladszrvifuasndndueiuservid n1suslan MIveukarnIsaINU N1sMuaszAusela
UsETIAARENIN S2AUNITINNUAALAIN sUIATNAIUazuleuIensty Sgutauazuleulens
A NsAMaENITHUTErIUsEma Jyriduile Julla n15319u ganisAuazaanstnsedu
ATHAUNATYFND
Fundamental economic theories on demand, supply, market price determination,

government price intervention, elasticity, producer behavior, production costs, equilibrium of
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production units in various markets, national income and gross national product, consumption,
savings, and investment. Analyze the determination of national income equilibrium,
equilibrium employment level, central banking and monetary policies, government and fiscal
policies, international trade and finance, and issues such as inflation, deflation, unemployment,

trade balance, and balance of payments. Explore aspects of economic development.

BDB2107 adnavimgszaulandiniussng 3(3-0-6)

(Global Challenges for Business)

Anwinuanienisiduidrvesgsialunaialan Taen1sdimsizvivavyssdudade
anmwIndeumsnuiAsugia mMales daau nguane wazwelulad Midsadeloniauazouassaves
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The study of how to be a business owner in the global market by analyzing and
evaluating economic, political, social, legal, and technological environmental factors affecting
the opportunities and threads of business operations. Study theories and case studies are to
help students understand how to plan and evaluate the feasibility of developing a business in
the global market. Also, it is to study how to organize marketing management, finance, human
resources management, knowledge management, and cultural management of multinational

corporations for effective business management.

BDB2108 N15IAN1SNINEINTUYWE 3(3-0-6)

(People Management: Challenges and Choices)

WUIAANISTANITNINEINTHYWE NITAATIZINU NITNUAUNTNEINTUYWE N1TATIN AL
Amdan N1sEnauskas Wwul nsUszdun1sufuRnu nishiusslesunouuny wssaudunus
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Concepts of human resource management, job analysis, human resource planning,
recruitment and selection, training and development, performance appraisal, compensation
and benefits, employee relations, Human resource information system and employee

engagement.
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BDB2109 LATEFAIAATIZHINUTTNA (3-0-6)

(The International Economy)

LuIAAR UgIUTBINTIATSENI1UsEINA N1sulsnusEnInsUssne anuldeulae
Wisuiiou uazdszlontannisdn wavesnisiadumen1lainn uaznisAadududidldndde
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Basic concepts of international trade, division of labor among nations, comparative
advantage, and the benefits of trade. The effects of trade barriers, including tariffs, quotas, and
non-tariff measures, on international trade and welfare. Analysis of international capital
movement, foreign direct investment (FDI), and foreign portfolio investment (FPI). The World

Trade Organization (WTO) and economic integration.

BDB3110 N159AN1909ANTHAZNITIANTTUINIAIUSTTU 3(3-0-6)
(Organising and Managing Across Cultures)
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HANGH
Concepts and theories of cross- cultural management affecting the operation related

to different cultural groups and impact on organizational behavior in Thailand and abroad;

topics on cross-cultural communication and cultural sensitivity, including problems and
solutions to overcome culture shock; ethics in management of different cultures; guidelines

for cross-cultural management for efficiency and productivity.

BDB1111 msidugusznauns 3(3-0-6)
(Entrepreneurship, Innovation and Leadership)
ﬁﬂmﬁmﬁumwmﬁu@’ﬂﬁ:ﬂaumﬁ winnssuiavgsnamalulad uinnssuuuuile vinuad
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Study of entrepreneurship, innovation, and technology-based businesses, including
open innovation, attitudes, and motivations of innovative entrepreneurs and social
entrepreneurs. Characteristics of successful entrepreneurs, steps for starting a new business,
development of business models and business plans, business feasibility assessment, and

challenges faced by new businesses.

BDB3112 84ANTSHAZNNTIANTS 3(3-0-6)
(Organization and Management)
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To study the business characteristics, the concept and management development
and environmental influences the management, administrative functions and processes

including good governance and social responsibility and business ethics

BDB313 n13AAIAIINAUINIG 3(3-0-6)
(Services Marketing)
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Study of marketing relevant to a variety of service businesses, including theories and
concepts of modern services marketing, as well as types of service businesses, defining target
customers and customer demand behavior; in addition, study of situation analysis and strategy
formulation of the service market such as service positioning, service differentiation, including

study of guality of service and establishing good customer relations for the success of service

businesses.

BDB1114 gshalinsuuau 3(3-0-6)
(Business with out Frontiers)
WIAANUFIULAENINTINVBISIATLSNIUWAY nsadugsAsluanInwIndeusyning
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Supply Chain Management) nagndlunmsvensssialugaatslan amsimiesuazanuidedussio
¥wsuuau mewannegnsdsdulugshalinsuuau nsdifnmuaznisizoudanyssaunisaiads

Basic concepts and overview of borderless business, conducting business in an
international environment, leveraging technology to support borderless business, global supply
chain management, strategies for expanding businesses into global markets, challenges and
risks in borderless business, sustainable development in borderless business, and case studies

with practical learning experiences.

BDB2110 n19mana 3(3-0-6)

(Marketing)

dalaieafuesdUsznevresssuuntsnatn astiausesdanusisndudmiuais
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Understanding the components of the marketing system by presenting essential
knowledge for marketing decision-making, encompassing both the concept of the Marketing

Mix and modern approaches. It emphasizes tools that enhance understanding of the

significance of marketing in matters related to careers and professional development.

2) Compulsory Specialized Courses Total 30 credits
BDB3202 N15Aa1A3snINeUssing 3(3-0-6)

(International Marketing)
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Concepts, form and method of management, strategies in marketing International The
concept of borderless markets, environment Studies Trade policies that affect marketing
decisions, the Foreign Investment Including an analysis of the issue that affect the operation

of the market
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BDB2201 N159ANITFINIAINAKATAITAIIUUTUA 3(3-0-6)
(Digital Business Management and Branding Management)
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The study of creating strategic marketing plans using digital content and measuring

success, content development and compilation to create viral content, utilizing online social

media advertising to be distributed across social media channels and websites, methods of
creating campaigns to expand target audience on social media in order to increase sales and

brand awareness through electronic tools

BDB2203 n1sadraiilavnianiauaznisnananananiudedeausaulal 3(3-0-6)
(Digital Content and Social Media Marketing)
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Definition and importance of digital content marketing; principles of digital content
marketing; creating a marketing strategy with digital content; digital content creation for viral
marketing; process of creating digital content that emphasizes keywords; strategies for creating

campaigns on social media

BDB2202 N159AN15ASIAF0URALIATIIUIY 3(3-0-6)
(Management Investigations and Research Project)
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The elements of research project, principles, ethics and code of ethics for research

project preparation, researching and literature review related research studies. defining the

research project topics related to the major subject area, analysis, synthesis and processing of

52



knowledge from documents and research papers related to the determination of research

project topics.

BDB3203 nﬁmmﬁshu?l"a‘[slmmﬁ%ﬁaua:mﬁmﬂ:ﬁ%’ayﬁ 3(3-0-6)
(Digital Ads Marketing and Data Analytics)
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Creating advertisements on digital media, managing online advertisements, the role
and impact of digital tools on digital marketing, components of digital marketing, factors for
success in digital marketing, challenges, obstacles, and limitations leading to unsuccessful
digital marketing. Methods of digital marketing, digital marketing strategies, benefits of digital
marketing, creating and utilizing digital tools to achieve effective marketing outcomes, building

a brand for digital businesses, data collection, storage, and analysis, tools for data analysis, and

case studies.

BDB3201 N15lUMAZNNSA1TZAINNU TN 3(3-0-6)
(International Finance and Trade)
L%'Em%l?ﬁnﬁ'uwﬁ'ﬂm'ﬁﬁugwua:LLmUﬁu”ﬁﬁtﬁm%aﬁ'unW'SL?:ULLa:m'sﬁﬁ:m"mﬂ'mwﬂ

AnwiAafussuunsduseningsane Aatauaaanulan AswanUasuRuAsIAaUsEmA 19

USmsmmidsamanisiiu sauingssdeunasdonnasseninsemaiisinad snnsAuazn1samu

5¥I9UsEWA ANUAIARYUEI9IANTIZMINNUTELNA WU WTO, IMF, uaz World Bank lunnsdaasu

nMsfuaziaiiesnmanisiy JadefidamansenudonsiseninaUsane 1wy Sasnns ANSATUAY

NI LLazuIEJU'IEWtNLﬁ'ﬁ‘lﬂgﬁﬁ]ﬁﬁa’a%a
Learn about the fundamental principles and practices related to international

finance and trade. Study the international financial system, global money and capital markets,

foreign exchange, financial risk management, as well as the regulations and agreements that
impact international trade and investment. Explore the significance of international

organizations such as the WTO, IMF, and World Bank in promoting trade and financial stability.
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Additionally, examine the factors influencing international trade, including tariffs, trade

controls, and relevant economic policies.

BDB3204 walulagnianisiiu 3(3-0-6)
(Financial Technology)
AnwmaluladniainisRunazisnisinn1smianiskusg19diusEans nn N153LASIER A5
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Study of financial technology and effective financial management methods, analysis,
financing and allocation of funds. Financial planning and forecasting, capital structures as well
as business policies that influence financial management decisions under different
circumstances. and to study the importance of payment systems to the financial system and
economy. Components and people involved in payment system and important technologies

in payment systems such as payment through electronic networks payment gateways and

application of financial concepts and sector optimization

BDB3205 n1sandaulan1egsna 3(3-0-6)

(Business Decision Making)
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Roles of quantitative analysis for business problem solving, concept and application
of linear programming, sensitivity analysis, decision making tools, decision tree diagram,
probability, queuing, Markov analysis, transportation model, inventory control, simulations and

game theory.
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BDBA4201 N153LATIZHNTTAINU 3(3-0-6)

(Investment Analysis)
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Analytical technigues within the investments area; focusing both on individual
securities and on portfolios of securities, the instruments and strategies to achieve the
investment objectives in light of risk-return tradeoffs, the security markets and institutions, the
various types of investment instruments, and securities valuation.

BDB4202 n15U3M15lA5aN1355n9mdva 3(3-0-6)

(Digital Business Project Management)
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Digital project management, project management, project management lifecycle,
project management processes, project scope, time and cost management, project human
resource management, risk management, close the project, and present project information,

project management software application.

BDB4203 duNu13INaAING 3(3-0-6)
(Seminar in Digital Business)
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Develop skills in decision-making for digital business practices in the context of the
current business environment and technology policies. Analyze and address various case
studies related to digital business management issues. Students will apply learned techniques
to make decisions and solve problems in each case while being encouraged to express their

opinions and perspectives on the case studies.
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